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City of Willow Park 

City Council 

Regular Meeting Agenda 

Municipal Complex 

516 Ranch House Rd, Willow Park, TX 76087 

Tuesday, July 28, 2020 at 7:00 p.m. 

Call to Order  

Invocation & Pledge of Allegiance 

Public Comments (Limited to five minutes per person) 

Residents may address the Council regarding an item that is not listed on the agenda. 

Residents must complete a speaker form and turn it in to the Secretary five (5) minutes 

before the start of the meeting. The Rules of Procedure states that comments are to be 

limited to five (5) minutes. The Texas Open Meetings Act provides the following: 

(a) If, at a meeting of a governmental body, a member of the public or of the

governmental body inquiries about a subject for which notice has not been given as

required by this subchapter, the notice provisions of this subchapter do not apply to:

(1) A statement of specific factual information given in response to the inquiry; or

(2) A recitation of existing policy in response to the inquiry.

(b) Any deliberation of or decision about the subject of the inquiry shall be limited to

a proposal to place the subject on the agenda for a subsequent meeting.

Consideration of Minutes 

A. Approve City Council Regular Meeting Minutes – July 21, 2020 regular meeting

minutes

Regular Agenda Items 

1. Discussion/ Action: To consider and act on Jacob & Martin's recommendation to 
build a wastewater treatment facility.

2. Discussion/Action: To consider and act on professional services agreements 

with Jacob & Martin for engineering services, Hilltop Securities for financial 

services, and Norton, Rose, Fulbright for bond counsel services, all related to 

the
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wastewater treatment facility and/or obtaining financial assistance from the Texas 

Water Development Board.     

3. Discussion only: Cross Timbers Park discussion/update

4. Discussion only: Retail Coach Update

5. Discussion only: Storm water fee study update

6. Discussion only: Website update

7. Discussion/ Action: To consider and act on items to be considered for future 

council meetings.

8. Discussion/ Action: To consider and act on setting the date and time for the next 

council meeting.

Executive Session 

The City Council may convene into a closed executive session pursuant to the provisions 

of the Texas Open Meetings Act, Texas Government Code Chapter 551, in accordance 

with the authority contained in the following sections: 

The City Council reserves the right to retire into closed, executive session on any of the 

regular agenda items listed above should the need arise and if authorized by Chapter 

551, of the Texas Government Code, including but not limited to: Government Code 

Sections 551.071-Consultation with Attorney; 551.072-Deliberations about Real 

Property; 551.074-Personnel Matters; 551.087-Economic Development. 

Following Executive Session, the City Council will reconvene into Regular Session and 

may take any action deemed necessary because of the Executive Session.   

Regular Agenda Items 

9. Discussion/ Action: To consider and act on items as a result of the Executive

Session.

Informational 

A. Mayor & Council Member Comments

B. City Manager’s Comments
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Adjournment 

I certify that the above notice of this meeting posted on the bulletin board at the 

municipal complex of the City of Willow Park, Texas on or before July 24, 2020, at 5:00 

p.m.

____________________________________ 

Alicia Smith TRMC, CMC 

City Secretary 

If you plan to attend this public meeting and you have a disability that requires special 

arrangements at this meeting, please contact City Secretary’s Office at (817) 441-7108 

ext. 6 or email at asmith@willowpark.org, at least two (2) working days prior to the 

meeting so that appropriate arrangements can be made. 
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  City of Willow Park 
City Council 

Special Called Meeting Minutes 
Municipal Complex 

516 Ranch House Rd, Willow Park, TX 76087 
Tuesday, July 21, 2020 at 7:00 p.m. 

 
 
Call to Order  
 
Mayor Doyle Moss called the meeting to order at 7:00 pm 

Present:  

 Councilmember Eric Contreras 

 Councilmember Amy Fennell 

Councilmember Lea Young 

 Councilmember Nathan Crummel 

Councilmember Greg Runnebaum 

 Staff present:  

 City Manager Bryan Grimes 

City Secretary Alicia Smith 

 
 
Invocation & Pledge of Allegiance 

Mayor Moss led a moment of silence and the pledge of allegiance.  

Public Comments  

None 

Consideration of Minutes  

A. Approve City Council Regular Meeting Minutes – June 9, 2020 regular meeting minutes   
 Motion made by Councilmember Young  
To approve the minutes from the June 9, 2020, meeting 
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Seconded by Councilmember Contreras 
Aye votes: Councilmembers Contreras, Fennell, Young and Crummel 
Abstain: Councilmember Runnebaum 
Motion passes with a vote of 4-o- 1 

Regular Agenda Items 

1. Consider and Act on a Site Plan for a restaurant on Lot 2, Block 2, The Village at 

Willow Park, City of Willow Park, Parker County, Texas located on the southwest 

corner of Willow Bend Drive and Willow Crossing Drive. 

 

Motion made by Councilmember Runnebaum 

To accept a Site Plan for a restaurant on Lot 2, Block 2, The Village at Willow Park, 

City of Willow Park, Parker County, Texas located on the southwest corner of Willow 

Bend Drive and Willow Crossing Drive. 

Seconded by Councilmember Fennell 

Aye votes: Councilmembers Contreras, Fennell, Runnebaum, Young and Crummel 

Motion passes 5-0.  

 

2. Consider and Act on a Site Plan for an addition to the Eye Clinic -Medical Office on 

1.601 acres, Lot 1, Block 9 and 73; El Chico Addition, City of Willow Park, Parker 

County, Texas, located at 101 Chuckwagon Trail. 

 

Motion made by Councilmember Runnebaum 

To accept a Site Plan for an addition to the Eye Clinic -Medical Office on 1.601 acres, 

Lot 1, Block 9 and 73; El Chico Addition, City of Willow Park, Parker County, Texas, 

located at 101 Chuckwagon Trail. 

Seconded by Councilmember Contreras 

Aye votes: Councilmembers Contreras, Fennell, Runnebaum, Young and Crummel 

Motion passes 5-0.  

3. Discussion/ Action: The City Council may consider, discuss, and/or approve a 

consulting services agreement with the Tommy Morris Agency to solicit sealed 

proposals for the City's group health, dental, vision and life insurance. 
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Motion made by Councilmember Young 

To approve a consulting services agreement with the Tommy Morris Agency to 

solicit sealed proposals for the City's group health, dental, vision and life insurance. 

Seconded by Councilmember Runnebaum 

Aye votes: Councilmembers Contreras, Fennell, Runnebaum, Young and Crummel 

Motion passes 5-0.  

 

4. Discussion Only: Fort Worth Water Project Update. 

 

City Manager Bryan Grimes gave an update on the progress on the Fort Worth water 

project.  

 

5. Discussion Only: To consider and act on a budget calendar. 

 

City Manager Bryan Grimes discussed with council the timeline for the 2020-2021 

tax rate and  budget.   

 

6. Discussion Only: Review of the TWDB permit application process and timing for the 

wastewater project. 

 

Derek Turner, city engineer, spoke explaining the application process for obtaining 

Texas Water Development Board funding. He also explained the timing of the 

process.  

 

7. Discussion Only: Wastewater treatment options. 

 

The following people emailed in comments and asked that they e read into the 

minutes.  

The comments are attached:  
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David McClendon 

Fred McCulley 

Carolyn Thompson 

Dustin DeMoss 

Kay Collier 

Kathy Kenney 

Barbara Bailey 

Kristin Campbell 

 

The following people spoke : 

Dave Henson 801 Sam Bass Ct, Willow Park 

David Sweeney 421 Quail Ridge , Aledo 

Christian Ellis 415 Quail Ridge, Aledo 

Marcy Galle 500 Squaw Creek, Willow Park 

Klayton Hartley 705 Quail Ridge, Aledo 

Vaughn Morris  Quail Ridge, Aledo 

 

Derek Turner, city engineer gave a presentation on why a new wastewater 

treatment plant is needed, possible location and options.  

 

8. Discussion/ Action: To consider and act on items to be considered for future council 

meetings.  

  

Items to be placed on future agendas:  

  City Hall update 

  Contracts for Jacob & Martin, Norton Rose, Fullbright, and Hilltop  

   Securities 

  Solicitation Ordinance 

  Retail Coach Update 

  Update on Storm Water Fees study 



C i t y  C o u n c i l  A g e n d a  2 0 2 0 . 0 7 2 1 P a g e  5 | 6 

9. Discussion/ Action: To consider and act on setting the date and time for the next

council meeting.

Next city council meeting is the regular meeting scheduled for Tuesday, 

July 28, 2020.  

Executive Session 

The City Council may convene into a closed executive session pursuant to the provisions of 

the Texas Open Meetings Act, Texas Government Code Chapter 551, in accordance with the 

authority contained in the following sections: 

• 551.071-Consultation with Attorney

• 551.072-Deliberations about Real Property

A. Property for sewer plant

The Mayor convened the executive session at 9:27 pm.  

Councilmember Fennel exited the meeting at 9:32 pm.           

The Mayor reconvened to regular session at 9:55 pm. 

Regular Agenda Items 

10. Discussion/ Action: To consider and act on items as a result of the Executive
Session.

Motion made by Councilmember Runnebaum

To authorize the city manager to negotiate an exclusive negotiating agreement for a

six (6) month period with a six (6) month extension option on the 56-acre tract of

property located on the southside of I-20.

Seconded by Councilmember Contreras
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Aye votes: Councilmembers Contreras, Runnebaum, Young and Crummel 

Motion passed with a vote of 4-0 

 

Adjournment 

Motion made by Councilmember Runnebaum  

To adjourn 

Seconded by Councilmember Contreras 

Aye votes: Councilmembers Contreras, Runnebaum, Young and Crummel 

Motion passed with a vote of 4-0 

 
 
APPROVED:  

 

_________________________________ 

Doyle Moss, Mayor     

 

ATTEST:  

 

      _______________________________ 

      Alicia Smith, City Secretary 

 













































HILLTOP SECURITIES INC. 

By: �--y� 
Erick Macha, Director v 
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CITY OF WILLOW PARK, TEXAS 

By: _________ _ 

Name 
---------

Title: 
----------

Date: _________ _ 

--- ------









































































7/24/2020 

CITY COUNCIL AGENDA ITEM BRIEFING SHEET 

AGENDA ITEM:  

 Discussion: Update on Cross Timbers Park.

BACKGROUND: 

May 12, 2020 City Council gave staff direction to proceed with developing bid documents 
for purpose of obtaining a potential contractor for the project.   

STAFF/BOARD/COMMISSION RECOMMENDATION: 

N/A 

EXHIBITS:   

None 

ADDITIONAL INFO: FINANCIAL INFO: 
Cost 

Source of 
Funding 

$ 

Council Date: Department: Presented By: 
7-28-2020 Development Services Bernie Parker 
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City of Willow Park
Bryan Grimes, TCMA 
City Administrator

516 Ranch House Road
Willow Park, Texas 76087

Phone   817.441.7108
bgrimes@willowpark.org
www.willowpark.org

Contact Information
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About The Retail Coach
The Retail Coach is a national retail recruitment and development firm that combines strategy, 
technology, and creative expertise to develop and deliver high-impact retail recruitment and development 
plans to local governments, chambers of commerce, economic development organizations and private 
developers.

Through its unique Retail360® Process, The Retail Coach offers a dynamic system of products and 
services that better enable communities to maximize their retail development potential.

Retail:360® Process
Providing more than simple data reports of psychographic and demographic trends, The Retail Coach 
goes well beyond other retail consulting and market research firms’ offerings by combining current 
national and statewide demographics and trend data with real-world, “on-the-ground” information 
gathered through extensive visits to our clients’ communities. Every community is different, and there 
is no “one size fits all” retail recruitment solution. Compiling the gathered data into client-tailored 
information packets that are uniquely designed for, and targeted to, specific retailers and restaurants 
who meet the community’s needs help assure our clients that they are receiving the latest and best 
information for targeted retail recruitment efforts — all with personal service and coaching guidance that 
continues beyond the initial project scope and timeline.

Our Retail:360® Process assures that communities get timely, accurate and relevant information.
Translating that data into the information that retailers need and seek assures our clients even better 
possibilities for tremendous retail growth and success.
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DESCRIPTION DATA %

Population

2025 Projection 457,007
2020 Estimate 428,927
2010 Census 373,237
2000 Census 326,616

Growth 2020 - 2025 6.55%

Growth 2010 - 2020 14.92%
Growth 2000 - 2010 14.27%

2020 Est. Population by Single-Classification 
Race 428,927

White Alone 312,790 72.92%
Black or African American Alone 43,581 10.16%
Amer. Indian and Alaska Native Alone 3,140 0.73%
Asian Alone 10,079 2.35%
Native Hawaiian and Other Pacific Island Alone 400 0.09%
Some Other Race Alone 46,063 10.74%
Two or More Races 12,875 3.00%

2020 Est. Population by Hispanic or Latino 
Origin 428,927

Not Hispanic or Latino 299,672 69.87%
Hispanic or Latino 129,255 30.13%
Mexican 114,296 88.43%
Puerto Rican 1,697 1.31%
Cuban 834 0.65%
All Other Hispanic or Latino 12,428 9.62%

2020 Est. Hisp. or Latino Pop by Single-Class. 
Race 129,255

White Alone 74,928 57.97%
Black or African American Alone 1,258 0.97%
American Indian and Alaska Native Alone 1,419 1.10%
Asian Alone 213 0.17%
Native Hawaiian and Other Pacific Islander 
Alone 81 0.06%

Some Other Race Alone 45,643 35.31%
Two or More Races 5,714 4.42%

2020 Est. Pop by Race, Asian Alone, by Category 10,079
Chinese, except Taiwanese 1,102 10.93%
Filipino 1,736 17.22%
Japanese 350 3.47%
Asian Indian 2,335 23.17%
Korean 957 9.50%
Vietnamese 1,638 16.25%
Cambodian 221 2.19%
Hmong 32 0.32%
Laotian 139 1.38%
Thai 198 1.96%
All Other Asian Races Including 2+ Category 1,371 13.60%

DESCRIPTION DATA %
2020 Est. Population by Ancestry 428,927
Arab 966 0.23%
Czech 1,309 0.31%
Danish 639 0.15%
Dutch 3,455 0.81%
English 33,087 7.71%
French (except Basque) 6,410 1.49%
French Canadian 961 0.22%
German 34,773 8.11%
Greek 652 0.15%
Hungarian 435 0.10%
Irish 27,362 6.38%
Italian 6,504 1.52%
Lithuanian 299 0.07%
United States or American 39,514 9.21%
Norwegian 2,374 0.55%
Polish 3,120 0.73%
Portuguese 230 0.05%
Russian 1,047 0.24%
Scottish 6,852 1.60%
Scotch-Irish 8,559 2.00%
Slovak 167 0.04%
Subsaharan African 1,931 0.45%
Swedish 1,912 0.45%
Swiss 336 0.08%
Ukrainian 242 0.06%
Welsh 1,136 0.27%
West Indian (except Hisp. groups) 443 0.10%
Other ancestries 159,997 37.30%
Ancestry Unclassified 84,216 19.63%

2020 Est. Pop Age 5+ by Language Spoken At 
Home
Speak Only English at Home 295,960 73.97%
Speak Asian/Pacific Island Language at Home 6,840 1.71%
Speak IndoEuropean Language at Home 6,797 1.70%
Speak Spanish at Home 89,164 22.29%
Speak Other Language at Home 1,349 0.34%

30-Minute Drive Time • Demographic Profile
Willow Park, Texas
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DESCRIPTION DATA %
2020 Est. Population by Age 428,927
Age 0 - 4 28,819 6.72%
Age 5 - 9 28,575 6.66%
Age 10 - 14 29,465 6.87%
Age 15 - 17 17,600 4.10%
Age 18 - 20 18,903 4.41%
Age 21 - 24 22,795 5.31%
Age 25 - 34 59,585 13.89%
Age 35 - 44 58,380 13.61%
Age 45 - 54 49,920 11.64%
Age 55 - 64 50,461 11.77%
Age 65 - 74 37,090 8.65%
Age 75 - 84 18,988 4.43%
Age 85 and over 8,346 1.95%

Age 16 and over 336,310 78.41%
Age 18 and over 324,469 75.65%
Age 21 and over 305,566 71.24%
Age 65 and over 64,424 15.02%

2020 Est. Median Age 36.46
2020 Est. Average Age 38.05

2020 Est. Population by Sex 428,927
Male 208,640 48.64%
Female 220,288 51.36%

DESCRIPTION DATA %
2020 Est. Male Population by Age 208,640
Age 0 - 4 14,740 7.07%
Age 5 - 9 14,600 7.00%
Age 10 - 14 14,946 7.16%
Age 15 - 17 8,874 4.25%
Age 18 - 20 9,180 4.40%
Age 21 - 24 11,211 5.37%
Age 25 - 34 29,173 13.98%
Age 35 - 44 28,712 13.76%
Age 45 - 54 24,538 11.76%
Age 55 - 64 24,408 11.70%
Age 65 - 74 17,330 8.31%
Age 75 - 84 8,031 3.85%
Age 85 and over 2,899 1.39%

2020 Est. Median Age, Male 35.54
2020 Est. Average Age, Male 37.05

2020 Est. Female Population by Age 220,288
Age 0 - 4 14,079 6.39%
Age 5 - 9 13,975 6.34%
Age 10 - 14 14,519 6.59%
Age 15 - 17 8,726 3.96%
Age 18 - 20 9,723 4.41%
Age 21 - 24 11,584 5.26%
Age 25 - 34 30,412 13.81%
Age 35 - 44 29,668 13.47%
Age 45 - 54 25,382 11.52%
Age 55 - 64 26,054 11.83%
Age 65 - 74 19,759 8.97%
Age 75 - 84 10,958 4.97%
Age 85 and over 5,447 2.47%

2020 Est. Median Age, Female 37.34
2020 Est. Average Age, Female 38.94

30-Minute Drive Time • Demographic Profile
Willow Park, Texas
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DESCRIPTION DATA %
2020 Est. Pop Age 15+ by Marital Status
Total, Never Married 111,791 32.68%
Males, Never Married 58,530 17.11%
Females, Never Married 53,261 15.57%
Married, Spouse present 150,080 43.87%
Married, Spouse absent 16,300 4.77%
Widowed 19,627 5.74%
Males Widowed 4,745 1.39%
Females Widowed 14,882 4.35%
Divorced 44,270 12.94%
Males Divorced 18,420 5.39%
Females Divorced 25,849 7.56%

2020 Est. Pop Age 25+ by Edu. Attainment
Less than 9th grade 20,810 7.4%
Some High School, no diploma 22,161 7.8%
High School Graduate (or GED) 70,148 24.8%
Some College, no degree 59,778 21.1%
Associate Degree 19,416 6.9%
Bachelor’s Degree 56,931 20.1%
Master’s Degree 23,908 8.5%
Professional School Degree 5,780 2.0%
Doctorate Degree 3,838 1.4%

2020 Est. Pop Age 25+ by Edu. Attain., Hisp./
Lat.
No High School Diploma 27,689 40.07%
High School Graduate 19,451 28.15%
Some College or Associate’s Degree 14,189 20.53%
Bachelor’s Degree or Higher 7,770 11.25%

Households
2025 Projection 178,844
2020 Estimate 167,428
2010 Census 145,160
2000 Census 127,139

Growth 2020 - 2025 6.82%
Growth 2010 - 2020 15.34%
Growth 2000 - 2010 14.17%

2020 Est. Households by Household Type 167,428
Family Households 104,908 62.66%
Nonfamily Households 62,520 37.34%

2020 Est. Group Quarters Population 12,338

2020 Households by Ethnicity, Hispanic/Latino 36,125

DESCRIPTION DATA %
2020 Est. Households by Household Income 167,428
Income < $15,000 15,848 9.47%
Income $15,000 - $24,999 12,665 7.56%
Income $25,000 - $34,999 15,069 9.00%
Income $35,000 - $49,999 21,765 13.00%
Income $50,000 - $74,999 29,776 17.78%
Income $75,000 - $99,999 21,054 12.58%
Income $100,000 - $124,999 15,088 9.01%
Income $125,000 - $149,999 10,194 6.09%
Income $150,000 - $199,999 10,850 6.48%
Income $200,000 - $249,999 5,348 3.19%
Income $250,000 - $499,999 6,559 3.92%
Income $500,000+ 3,212 1.92%

2020 Est. Average Household Income $93,845
2020 Est. Median Household Income $64,554

2020 Median HH Inc. by Single-Class. Race or 
Eth.
White Alone $72,040
Black or African American Alone $36,643
American Indian and Alaska Native Alone $70,415
Asian Alone $54,998
Native Hawaiian and Other Pacific Islander 
Alone $56,550

Some Other Race Alone $48,489
Two or More Races $59,437
Hispanic or Latino $51,059
Not Hispanic or Latino $69,456

2020 Est. Family HH Type by Presence of Own 
Child. 104,908

Married-Couple Family, own children 33,098 31.55%
Married-Couple Family, no own children 43,084 41.07%
Male Householder, own children 3,998 3.81%
Male Householder, no own children 4,134 3.94%
Female Householder, own children 11,828 11.28%
Female Householder, no own children 8,765 8.36%

2020 Est. Households by Household Size 167,428
1-person 51,786 30.93%
2-person 52,161 31.15%
3-person 25,422 15.18%
4-person 19,932 11.91%
5-person 10,518 6.28%
6-person 4,644 2.77%
7-or-more-person 2,965 1.77%

2020 Est. Average Household Size 2.48

30-Minute Drive Time • Demographic Profile
Willow Park, Texas
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DESCRIPTION DATA %
2020 Est. Households by Presence of People 
Under 18 167,428

Households with 1 or More People under Age 18: 54,844 32.76%
Married-Couple Family 35,569 64.86%
Other Family, Male Householder 4,805 8.76%
Other Family, Female Householder 13,985 25.50%
Nonfamily, Male Householder 353 0.64%
Nonfamily, Female Householder 132 0.24%

Households with No People under Age 18: 112,584 67.24%
Married-Couple Family 40,609 36.07%
Other Family, Male Householder 3,328 2.96%
Other Family, Female Householder 6,592 5.86%
Nonfamily, Male Householder 29,267 26.00%
Nonfamily, Female Householder 32,787 29.12%

2020 Est. Households by Number of Vehicles 167,428
No Vehicles 8,954 5.35%
1 Vehicle 57,521 34.36%
2 Vehicles 66,853 39.93%
3 Vehicles 24,721 14.77%
4 Vehicles 6,610 3.95%
5 or more Vehicles 2,768 1.65%

2020 Est. Average Number of Vehicles 1.84

Family Households
2025 Projection 112,010
2020 Estimate 104,908
2010 Census 91,124
2000 Census 81,346

Growth 2020 - 2025 6.77%
Growth 2010 - 2020 15.13%
Growth 2000 - 2010 12.02%

2020 Est. Families by Poverty Status 104,908
2020 Families at or Above Poverty 94,759 90.33%
2020 Families at or Above Poverty with Children 44,843 42.75%

2020 Families Below Poverty 10,148 9.67%
2020 Families Below Poverty with Children 8,353 7.96%

2020 Est. Pop 16+ by Employment Status 336,309
Civilian Labor Force, Employed 202,443 60.20%
Civilian Labor Force, Unemployed 10,106 3.01%
Armed Forces 722 0.22%
Not in Labor Force 123,038 36.59%

DESCRIPTION DATA %
2020 Est. Civ. Employed Pop 16+ by Class of 
Worker 203,853

For-Profit Private Workers 147,332 72.27%
Non-Profit Private Workers 13,716 6.73%
Local Government Workers 3,606 1.77%
State Government Workers 5,551 2.72%
Federal Government Workers 13,219 6.49%
Self-Employed Workers 20,139 9.88%
Unpaid Family Workers 290 0.14%

2020 Est. Civ. Employed Pop 16+ by Occupation 203,853
Architect/Engineer 4,939 2.42%
Arts/Entertainment/Sports 3,529 1.73%
Building Grounds Maintenance 7,143 3.50%
Business/Financial Operations 9,764 4.79%
Community/Social Services 3,307 1.62%
Computer/Mathematical 4,642 2.28%
Construction/Extraction 14,030 6.88%
Education/Training/Library 12,046 5.91%
Farming/Fishing/Forestry 457 0.22%
Food Prep/Serving 11,967 5.87%
Health Practitioner/Technician 11,208 5.50%
Healthcare Support 4,379 2.15%
Maintenance Repair 6,613 3.24%
Legal 2,699 1.32%
Life/Physical/Social Science 908 0.45%
Management 22,525 11.05%
Office/Admin. Support 26,302 12.90%
Production 10,629 5.21%
Protective Services 3,682 1.81%
Sales/Related 23,066 11.32%
Personal Care/Service 6,360 3.12%
Transportation/Moving 13,656 6.70%

2020 Est. Pop 16+ by Occupation Classification 203,853
White Collar 124,936 61.29%
Blue Collar 44,929 22.04%
Service and Farm 33,988 16.67%

2020 Est. Workers Age 16+ by Transp. to Work 200,862
Drove Alone 165,697 82.49%
Car Pooled 19,778 9.85%
Public Transportation 1,279 0.64%
Walked 3,323 1.65%
Bicycle 546 0.27%
Other Means 1,907 0.95%
Worked at Home 8,334 4.15%

30-Minute Drive Time • Demographic Profile
Willow Park, Texas
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DESCRIPTION DATA %
2020 Est. Workers Age 16+ by Travel Time to 
Work
Less than 15 Minutes 49,014
15 - 29 Minutes 76,003
30 - 44 Minutes 38,669
45 - 59 Minutes 13,648
60 or more Minutes 15,319

2020 Est. Avg Travel Time to Work in Minutes 28

2020 Est. Occupied Housing Units by Tenure 167,428
Owner Occupied 96,690 57.75%
Renter Occupied 70,738 42.25%

2020 Owner Occ. HUs: Avg. Length of Residence 14.94

2020 Renter Occ. HUs: Avg. Length of Residence 5.64

2020 Est. Owner-Occupied Housing Units by 
Value 167,428

Value Less than $20,000 1,318 1.36%
Value $20,000 - $39,999 1,314 1.36%
Value $40,000 - $59,999 1,985 2.05%
Value $60,000 - $79,999 4,094 4.23%
Value $80,000 - $99,999 5,892 6.09%
Value $100,000 - $149,999 14,681 15.18%
Value $150,000 - $199,999 13,468 13.93%
Value $200,000 - $299,999 18,722 19.36%
Value $300,000 - $399,999 11,864 12.27%
Value $400,000 - $499,999 8,746 9.05%
Value $500,000 - $749,999 8,234 8.52%
Value $750,000 - $999,999 3,526 3.65%
Value $1,000,000 or $1,499,999 1,690 1.75%
Value $1,500,000 or $1,999,999 613 0.63%
Value $2,000,000+ 543 0.56%

2020 Est. Median All Owner-Occupied Housing 
Value $225,180

2020 Est. Housing Units by Units in Structure
1 Unit Detached 115,236 62.92%
1 Unit Attached 6074 3.32%
2 Units 3,954 2.16%
3 or 4 Units 7,762 4.24%
5 to 19 Units 25,773 14.07%
20 to 49 Units 6,841 3.74%
50 or More Units 12,635 6.90%
Mobile Home or Trailer 4,634 2.53%
Boat, RV, Van, etc. 226 0.12%

30-Minute Drive Time • Demographic Profile
Willow Park, Texas

DESCRIPTION DATA %
2020 Est. Housing Units by Year Structure Built
Housing Units Built 2014 or later 21,103 11.52%
Housing Units Built 2010 to 2014 4,943 2.70%
Housing Units Built 2000 to 2009 28,909 15.79%
Housing Units Built 1990 to 1999 20,016 10.93%
Housing Units Built 1980 to 1989 25,002 13.65%
Housing Units Built 1970 to 1979 21,907 11.96%
Housing Units Built 1960 to 1969 17,825 9.73%
Housing Units Built 1950 to 1959 22,453 12.26%
Housing Units Built 1940 to 1949 10,263 5.60%
Housing Unit Built 1939 or Earlier 10,715 5.85%

2020 Est. Median Year Structure Built 1983
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The observations, conclusions and recommendations contained in this study are solely those of The Retail 
Coach, LLC and should not be construed to represent the opinions of others, including its clients, or any 
other entity prior to such entity’s express approval of this study. 

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 
change of terms and/or conditions. 

Sources used in completing this study include: infoUSA™, Applied Geographic Solutions, Environics 
Analytics, ESRI, U.S. Census Bureau, Economy.com, Placer.AI, Spatial Insights Inc., Urban Land Institute, 
CensusViewer.com, International Council of Shopping Centers, and/or U.S. Bureau of Labor and Statistics. 
To better represent current data, where applicable, portions of estimated actual sales may be calculated 
using an average sales per square foot model. Mapping data is provided by Google, Nielsen, ESRI and/or 
Microsoft Corporation.

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 
change of terms and/or conditions.
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Retail Market Profile
Willow Park, Texas

Population
2010 373,237

2020 428,927

2025 457,007

Income
Average HH $93,845

Median HH $64,554

Per Capita $37,717

Age
0 - 9 Years 13.38%

10 - 17 Years 10.97%

18 - 24 Years 9.72%

25 - 34 Years 13.89%

35 - 44 Years 13.61%

45 - 54 Years 11.64%

55 - 64 Years 11.77%

65 and Older 15.02%

Median Age 36.46

Average Age 38.05

Race Distribution (%)
White 72.92%

Black/African American 10.16%

American Indian/Alaskan 0.73%

Asian 2.35%

Native Hawaiian/Islander 0.09%

Other Race 10.74%

Two or More Races 3.00%

Hispanic 30.13%

Educational Attainment (%)
Graduate or Professional 
Degree 11.9%

Bachelors Degree 20.1%

Associate Degree 6.9%

Some College 21.1%

High School Graduate (GED) 24.8%

Some High School, No 
Degree 7.8%

Less than 9th Grade 7.4%

30-Minute Drive Time
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City of Willow Park
Bryan Grimes, TCMA 
City Administrator

516 Ranch House Road
Willow Park, Texas 76087

Phone   817.441.7108
bgrimes@willowpark.org
www.willowpark.org

Contact Information
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About The Retail Coach
The Retail Coach is a national retail recruitment and development firm that combines strategy, 
technology, and creative expertise to develop and deliver high-impact retail recruitment and development 
plans to local governments, chambers of commerce, economic development organizations and private 
developers.

Through its unique Retail360® Process, The Retail Coach offers a dynamic system of products and 
services that better enable communities to maximize their retail development potential.

Retail:360® Process
Providing more than simple data reports of psychographic and demographic trends, The Retail Coach 
goes well beyond other retail consulting and market research firms’ offerings by combining current 
national and statewide demographics and trend data with real-world, “on-the-ground” information 
gathered through extensive visits to our clients’ communities. Every community is different, and there 
is no “one size fits all” retail recruitment solution. Compiling the gathered data into client-tailored 
information packets that are uniquely designed for, and targeted to, specific retailers and restaurants 
who meet the community’s needs help assure our clients that they are receiving the latest and best 
information for targeted retail recruitment efforts — all with personal service and coaching guidance that 
continues beyond the initial project scope and timeline.

Our Retail:360® Process assures that communities get timely, accurate and relevant information.
Translating that data into the information that retailers need and seek assures our clients even better 
possibilities for tremendous retail growth and success.
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DESCRIPTION DATA %

Population

2025 Projection 56,696
2020 Estimate 51,937
2010 Census 39,449
2000 Census 25,386

Growth 2020 - 2025 9.16%

Growth 2010 - 2020 31.66%
Growth 2000 - 2010 55.40%

2020 Est. Population by Single-Classification 
Race 51,937

White Alone 46,520 89.57%
Black or African American Alone 1,332 2.57%
Amer. Indian and Alaska Native Alone 338 0.65%
Asian Alone 716 1.38%
Native Hawaiian and Other Pacific Island Alone 45 0.09%
Some Other Race Alone 1,869 3.60%
Two or More Races 1,117 2.15%

2020 Est. Population by Hispanic or Latino 
Origin 51,937

Not Hispanic or Latino 45,441 87.49%
Hispanic or Latino 6,496 12.51%
Mexican 5,344 82.27%
Puerto Rican 182 2.80%
Cuban 82 1.26%
All Other Hispanic or Latino 889 13.69%

2020 Est. Hisp. or Latino Pop by Single-Class. 
Race 6,496

White Alone 4,219 64.95%
Black or African American Alone 32 0.49%
American Indian and Alaska Native Alone 72 1.11%
Asian Alone 11 0.17%
Native Hawaiian and Other Pacific Islander 
Alone 8 0.12%

Some Other Race Alone 1,838 28.29%
Two or More Races 315 4.85%

2020 Est. Pop by Race, Asian Alone, by Category 716
Chinese, except Taiwanese 66 9.22%
Filipino 274 38.27%
Japanese 98 13.69%
Asian Indian 135 18.86%
Korean 32 4.47%
Vietnamese 48 6.70%
Cambodian 0 0.00%
Hmong 0 0.00%
Laotian 0 0.00%
Thai 7 0.98%
All Other Asian Races Including 2+ Category 55 7.68%

DESCRIPTION DATA %
2020 Est. Population by Ancestry 51,937
Arab 79 0.15%
Czech 244 0.47%
Danish 134 0.26%
Dutch 719 1.38%
English 4,871 9.38%
French (except Basque) 947 1.82%
French Canadian 160 0.31%
German 5,827 11.22%
Greek 100 0.19%
Hungarian 64 0.12%
Irish 4,043 7.78%
Italian 903 1.74%
Lithuanian 72 0.14%
United States or American 7,726 14.88%
Norwegian 370 0.71%
Polish 455 0.88%
Portuguese 38 0.07%
Russian 94 0.18%
Scottish 834 1.61%
Scotch-Irish 1,245 2.40%
Slovak 18 0.04%
Subsaharan African 1 0.00%
Swedish 279 0.54%
Swiss 34 0.07%
Ukrainian 44 0.09%
Welsh 214 0.41%
West Indian (except Hisp. groups) 1 0.00%
Other ancestries 10,145 19.53%
Ancestry Unclassified 12,277 23.64%

2020 Est. Pop Age 5+ by Language Spoken At 
Home
Speak Only English at Home 43,244 88.59%
Speak Asian/Pacific Island Language at Home 632 1.30%
Speak IndoEuropean Language at Home 419 0.86%
Speak Spanish at Home 4,455 9.13%
Speak Other Language at Home 65 0.13%

Primary Retail Trade Area • Demographic Profile
Willow Park, Texas
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DESCRIPTION DATA %
2020 Est. Population by Age 51,937
Age 0 - 4 3,122 6.01%
Age 5 - 9 3,249 6.26%
Age 10 - 14 3,688 7.10%
Age 15 - 17 2,380 4.58%
Age 18 - 20 2,091 4.03%
Age 21 - 24 2,630 5.06%
Age 25 - 34 5,563 10.71%
Age 35 - 44 5,718 11.01%
Age 45 - 54 7,301 14.06%
Age 55 - 64 7,961 15.33%
Age 65 - 74 5,523 10.63%
Age 75 - 84 2,138 4.12%
Age 85 and over 573 1.10%

Age 16 and over 41,099 79.13%
Age 18 and over 39,498 76.05%
Age 21 and over 37,406 72.02%
Age 65 and over 8,234 15.85%

2020 Est. Median Age 40.88
2020 Est. Average Age 39.68

2020 Est. Population by Sex 51,937
Male 25,550 49.19%
Female 26,387 50.81%

DESCRIPTION DATA %
2020 Est. Male Population by Age 25,550
Age 0 - 4 1,606 6.29%
Age 5 - 9 1,671 6.54%
Age 10 - 14 1,852 7.25%
Age 15 - 17 1,228 4.81%
Age 18 - 20 1,082 4.24%
Age 21 - 24 1,328 5.20%
Age 25 - 34 2,668 10.44%
Age 35 - 44 2,684 10.51%
Age 45 - 54 3,475 13.60%
Age 55 - 64 3,926 15.37%
Age 65 - 74 2,730 10.69%
Age 75 - 84 1,059 4.15%
Age 85 and over 240 0.94%

2020 Est. Median Age, Male 40.18
2020 Est. Average Age, Male 39.24

2020 Est. Female Population by Age 26,387
Age 0 - 4 1,517 5.75%
Age 5 - 9 1,578 5.98%
Age 10 - 14 1,836 6.96%
Age 15 - 17 1,152 4.37%
Age 18 - 20 1,009 3.82%
Age 21 - 24 1,301 4.93%
Age 25 - 34 2,895 10.97%
Age 35 - 44 3,034 11.50%
Age 45 - 54 3,825 14.50%
Age 55 - 64 4,036 15.30%
Age 65 - 74 2,793 10.59%
Age 75 - 84 1,079 4.09%
Age 85 and over 332 1.26%

2020 Est. Median Age, Female 41.48
2020 Est. Average Age, Female 40.11

Primary Retail Trade Area • Demographic Profile
Willow Park, Texas
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DESCRIPTION DATA %
2020 Est. Pop Age 15+ by Marital Status
Total, Never Married 8,257 19.72%
Males, Never Married 4,437 10.60%
Females, Never Married 3,820 9.12%
Married, Spouse present 26,052 62.21%
Married, Spouse absent 1,010 2.41%
Widowed 1,784 4.26%
Males Widowed 514 1.23%
Females Widowed 1,270 3.03%
Divorced 4,775 11.40%
Males Divorced 2,267 5.41%
Females Divorced 2,508 5.99%

2020 Est. Pop Age 25+ by Edu. Attainment
Less than 9th grade 754 2.2%
Some High School, no diploma 1,467 4.2%
High School Graduate (or GED) 7,065 20.3%
Some College, no degree 7,961 22.9%
Associate Degree 3,305 9.5%
Bachelor’s Degree 9,503 27.3%
Master’s Degree 3,738 10.7%
Professional School Degree 552 1.6%
Doctorate Degree 432 1.2%

2020 Est. Pop Age 25+ by Edu. Attain., Hisp./
Lat.
No High School Diploma 640 19.16%
High School Graduate 975 29.19%
Some College or Associate’s Degree 1,009 30.21%
Bachelor’s Degree or Higher 717 21.47%

Households
2025 Projection 20,098
2020 Estimate 18,407
2010 Census 14,025
2000 Census 8,901

Growth 2020 - 2025 9.19%
Growth 2010 - 2020 31.24%
Growth 2000 - 2010 57.57%

2020 Est. Households by Household Type 18,407
Family Households 14,970 81.33%
Nonfamily Households 3,437 18.67%

2020 Est. Group Quarters Population 4

2020 Households by Ethnicity, Hispanic/Latino 1,703

DESCRIPTION DATA %
2020 Est. Households by Household Income 18,407
Income < $15,000 547 2.97%
Income $15,000 - $24,999 542 2.94%
Income $25,000 - $34,999 849 4.61%
Income $35,000 - $49,999 1,486 8.07%
Income $50,000 - $74,999 2,624 14.26%
Income $75,000 - $99,999 2,486 13.51%
Income $100,000 - $124,999 2,074 11.27%
Income $125,000 - $149,999 1,810 9.83%
Income $150,000 - $199,999 2,268 12.32%
Income $200,000 - $249,999 1,209 6.57%
Income $250,000 - $499,999 1,599 8.69%
Income $500,000+ 912 4.96%

2020 Est. Average Household Income $146,728
2020 Est. Median Household Income $107,610

2020 Median HH Inc. by Single-Class. Race or 
Eth.
White Alone $110,380
Black or African American Alone $83,691
American Indian and Alaska Native Alone $85,127
Asian Alone $185,887
Native Hawaiian and Other Pacific Islander 
Alone $52,301

Some Other Race Alone $47,215
Two or More Races $109,346
Hispanic or Latino $80,081
Not Hispanic or Latino $110,603

2020 Est. Family HH Type by Presence of Own 
Child. 14,970

Married-Couple Family, own children 5,880 39.28%
Married-Couple Family, no own children 6,967 46.54%
Male Householder, own children 369 2.47%
Male Householder, no own children 366 2.45%
Female Householder, own children 784 5.24%
Female Householder, no own children 604 4.04%

2020 Est. Households by Household Size 18,407
1-person 2,878 15.64%
2-person 6,541 35.54%
3-person 3,552 19.30%
4-person 3,182 17.29%
5-person 1,503 8.17%
6-person 529 2.87%
7-or-more-person 222 1.21%

2020 Est. Average Household Size 2.81

Primary Retail Trade Area • Demographic Profile
Willow Park, Texas
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DESCRIPTION DATA %
2020 Est. Households by Presence of People 
Under 18 18,407

Households with 1 or More People under Age 18: 7,599 41.28%
Married-Couple Family 6,185 81.39%
Other Family, Male Householder 440 5.79%
Other Family, Female Householder 926 12.19%
Nonfamily, Male Householder 42 0.55%
Nonfamily, Female Householder 6 0.08%

Households with No People under Age 18: 10,808 58.72%
Married-Couple Family 6,663 61.65%
Other Family, Male Householder 288 2.67%
Other Family, Female Householder 468 4.33%
Nonfamily, Male Householder 1,690 15.64%
Nonfamily, Female Householder 1,699 15.72%

2020 Est. Households by Number of Vehicles 18,407
No Vehicles 215 1.17%
1 Vehicle 3,188 17.32%
2 Vehicles 9,361 50.86%
3 Vehicles 3,990 21.68%
4 Vehicles 1,178 6.40%
5 or more Vehicles 475 2.58%

2020 Est. Average Number of Vehicles 2.26

Family Households
2025 Projection 16,345
2020 Estimate 14,970
2010 Census 11,395
2000 Census 7,449

Growth 2020 - 2025 9.19%
Growth 2010 - 2020 31.37%
Growth 2000 - 2010 52.97%

2020 Est. Families by Poverty Status 14,970
2020 Families at or Above Poverty 14,335 95.76%
2020 Families at or Above Poverty with Children 6,734 44.98%

2020 Families Below Poverty 636 4.25%
2020 Families Below Poverty with Children 503 3.36%

2020 Est. Pop 16+ by Employment Status 41,098
Civilian Labor Force, Employed 26,365 64.15%
Civilian Labor Force, Unemployed 866 2.11%
Armed Forces 66 0.16%
Not in Labor Force 13,801 33.58%

DESCRIPTION DATA %
2020 Est. Civ. Employed Pop 16+ by Class of 
Worker 26,868

For-Profit Private Workers 18,234 67.87%
Non-Profit Private Workers 1,687 6.28%
Local Government Workers 692 2.58%
State Government Workers 794 2.96%
Federal Government Workers 2,232 8.31%
Self-Employed Workers 3,168 11.79%
Unpaid Family Workers 61 0.23%

2020 Est. Civ. Employed Pop 16+ by Occupation 26,868
Architect/Engineer 1,157 4.31%
Arts/Entertainment/Sports 458 1.71%
Building Grounds Maintenance 674 2.51%
Business/Financial Operations 1,573 5.86%
Community/Social Services 280 1.04%
Computer/Mathematical 916 3.41%
Construction/Extraction 779 2.90%
Education/Training/Library 1,690 6.29%
Farming/Fishing/Forestry 178 0.66%
Food Prep/Serving 801 2.98%
Health Practitioner/Technician 1,762 6.56%
Healthcare Support 381 1.42%
Maintenance Repair 789 2.94%
Legal 278 1.04%
Life/Physical/Social Science 134 0.50%
Management 4,535 16.88%
Office/Admin. Support 3,245 12.08%
Production 1,110 4.13%
Protective Services 768 2.86%
Sales/Related 3,265 12.15%
Personal Care/Service 546 2.03%
Transportation/Moving 1,553 5.78%

2020 Est. Pop 16+ by Occupation Classification 26,868
White Collar 19,292 71.80%
Blue Collar 4,230 15.74%
Service and Farm 3,346 12.45%

2020 Est. Workers Age 16+ by Transp. to Work 26,301
Drove Alone 22,468 85.43%
Car Pooled 1,816 6.91%
Public Transportation 63 0.24%
Walked 139 0.53%
Bicycle 6 0.02%
Other Means 277 1.05%
Worked at Home 1,532 5.83%

Primary Retail Trade Area • Demographic Profile
Willow Park, Texas
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DESCRIPTION DATA %
2020 Est. Workers Age 16+ by Travel Time to 
Work
Less than 15 Minutes 4,035
15 - 29 Minutes 9,375
30 - 44 Minutes 6,829
45 - 59 Minutes 2,296
60 or more Minutes 2,259

2020 Est. Avg Travel Time to Work in Minutes 32

2020 Est. Occupied Housing Units by Tenure 18,407
Owner Occupied 16,303 88.57%
Renter Occupied 2,103 11.43%

2020 Owner Occ. HUs: Avg. Length of Residence 12.44

2020 Renter Occ. HUs: Avg. Length of Residence 5.87

2020 Est. Owner-Occupied Housing Units by 
Value 18,407

Value Less than $20,000 267 1.64%
Value $20,000 - $39,999 103 0.63%
Value $40,000 - $59,999 88 0.54%
Value $60,000 - $79,999 151 0.93%
Value $80,000 - $99,999 321 1.97%
Value $100,000 - $149,999 1,358 8.33%
Value $150,000 - $199,999 1,835 11.26%
Value $200,000 - $299,999 4,212 25.84%
Value $300,000 - $399,999 2,920 17.91%
Value $400,000 - $499,999 2,170 13.31%
Value $500,000 - $749,999 1,852 11.36%
Value $750,000 - $999,999 755 4.63%
Value $1,000,000 or $1,499,999 191 1.17%
Value $1,500,000 or $1,999,999 30 0.18%
Value $2,000,000+ 51 0.31%

2020 Est. Median All Owner-Occupied Housing 
Value $295,216

2020 Est. Housing Units by Units in Structure
1 Unit Detached 17,225 88.98%
1 Unit Attached 259 1.34%
2 Units 83 0.43%
3 or 4 Units 54 0.28%
5 to 19 Units 308 1.59%
20 to 49 Units 13 0.07%
50 or More Units 29 0.15%
Mobile Home or Trailer 1,348 6.96%
Boat, RV, Van, etc. 40 0.21%

Primary Retail Trade Area • Demographic Profile
Willow Park, Texas

DESCRIPTION DATA %
2020 Est. Housing Units by Year Structure Built
Housing Units Built 2014 or later 3,426 17.70%
Housing Units Built 2010 to 2014 1,137 5.87%
Housing Units Built 2000 to 2009 5,969 30.83%
Housing Units Built 1990 to 1999 3,051 15.76%
Housing Units Built 1980 to 1989 3,025 15.63%
Housing Units Built 1970 to 1979 1,615 8.34%
Housing Units Built 1960 to 1969 427 2.21%
Housing Units Built 1950 to 1959 431 2.23%
Housing Units Built 1940 to 1949 139 0.72%
Housing Unit Built 1939 or Earlier 140 0.72%

2020 Est. Median Year Structure Built 2002
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The observations, conclusions and recommendations contained in this study are solely those of The Retail 
Coach, LLC and should not be construed to represent the opinions of others, including its clients, or any 
other entity prior to such entity’s express approval of this study. 

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 
change of terms and/or conditions. 

Sources used in completing this study include: infoUSA™, Applied Geographic Solutions, Environics 
Analytics, ESRI, U.S. Census Bureau, Economy.com, Placer.AI, Spatial Insights Inc., Urban Land Institute, 
CensusViewer.com, International Council of Shopping Centers, and/or U.S. Bureau of Labor and Statistics. 
To better represent current data, where applicable, portions of estimated actual sales may be calculated 
using an average sales per square foot model. Mapping data is provided by Google, Nielsen, ESRI and/or 
Microsoft Corporation.

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 
change of terms and/or conditions.
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City of Willow Park
Bryan Grimes, TCMA 
City Administrator

516 Ranch House Road
Willow Park, Texas 76087

Phone   817.441.7108
bgrimes@willowpark.org
www.willowpark.org
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About The Retail Coach
The Retail Coach is a national retail recruitment and development firm that combines strategy, 
technology, and creative expertise to develop and deliver high-impact retail recruitment and development 
plans to local governments, chambers of commerce, economic development organizations and private 
developers.

Through its unique Retail360® Process, The Retail Coach offers a dynamic system of products and 
services that better enable communities to maximize their retail development potential.

Retail:360® Process
Providing more than simple data reports of psychographic and Psychographic trends, The Retail Coach 
goes well beyond other retail consulting and market research firms’ offerings by combining current 
national and statewide Psychographics and trend data with real-world, “on-the-ground” information 
gathered through extensive visits to our clients’ communities. Every community is different, and there 
is no “one size fits all” retail recruitment solution. Compiling the gathered data into client-tailored 
information packets that are uniquely designed for, and targeted to, specific retailers and restaurants 
who meet the community’s needs help assure our clients that they are receiving the latest and best 
information for targeted retail recruitment efforts — all with personal service and coaching guidance that 
continues beyond the initial project scope and timeline.

Our Retail:360® Process assures that communities get timely, accurate and relevant information.
Translating that data into the information that retailers need and seek assures our clients even better 
possibilities for tremendous retail growth and success.
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Income Range of  Lifemode Summary Groups
Willow Park, Texas

+ L1 AFFLUENT ESTATES
Established wealth — educated, well-traveled married couples

+ L2 UPSCALE AVENUES
Prosperous, married couples
in higher density neighborhoods

+ L3 UPTOWN INDIVIDUALS
Younger, urban singles on the move

+ L4 FAMILY LANDSCAPES
Successful younger families in newer housing

+ L5 GENXURBAN
Gen X in middle age; families with fewer kids and a mortgage

+ L6 COZY COUNTRY
Empty nesters in bucolic settings

+ L7 ETHNIC ENCLAVES
Established diversity — young, Hispanic homeowners with families

+ L8 MIDDLE GROUND
Lifestyles of thirtysomethings

+ L9 SENIOR STYLES
Senior lifestyles reveal the effects of saving for retirement

+ L10 RUSTIC OUTPOSTS
Country life with older families, older homes

+ L11 MIDTOWN SINGLES
Millennials on the move; single, diverse, and urban

+ L12 HOMETOWN
Growing up and staying close to home; single householders
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Urban denizens; young, diverse,
hardworking families
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TAPESTRY SEGMENTATION HOUSEHOLDS PERCENT CUMULATIVE PERCENT US HOUSEHOLDS PERCENT CUMULATIVE 
PERCENT INDEX

1 Savvy Suburbanites (1D) 24.9% 24.9% 3.0% 3.0% 837
2 Green Acres (6A) 24.2% 49.1% 3.2% 6.2% 747
3 Professional Pride (1B) 17.8% 66.9% 1.6% 7.8% 1,090
4 Soccer Moms (4A) 9.0% 75.9% 3.0% 10.8% 307

5 Up and Coming Families 
(7A) 8.4% 84.3% 2.5% 13.3% 328

Subtotal 84.3% 13.3%

6 Middleburg (4C) 4.9% 89.2% 2.9% 16.2% 165
7 Home Improvement (4B) 4.1% 93.3% 1.7% 17.9% 241

8 Comfortable Empty Nesters 
(5A) 3.2% 96.5% 2.4% 20.3% 130

9 American Dreamers (7C) 1.9% 98.4% 1.5% 21.8% 126
10 Exurbanites (1E) 1.1% 99.5% 1.9% 23.7% 55

Subtotal 15.2% 10.4%

11 Southern Satellites (10A) 0.3% 99.8% 3.2% 26.9% 9

12 Bright Young Professionals 
(8C) 0.2% 100.0% 2.3% 29.2% 10

13 Rustbelt Traditions (5D) 0.2% 100.2% 2.2% 31.4% 7
Subtotal 0.7% 7.7%

Total 100.0% 31.4% 318
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WHO ARE WE?
Savvy Suburbanites residents are well educated, well read, and well capitalized. Families include 
empty nesters and empty nester wannabes, who still have adult children at home. Located in older 
neighborhoods outside the urban core, their suburban lifestyle includes home remodeling and gardening 
plus the active pursuit of sports and exercise. They enjoy good food and wine, plus the amenities of the 
city’s cultural events.

OUR NEIGHBORHOOD
• Established neighborhoods (most built between 1970 and 1990) found in the suburban periphery of 

large metropolitan markets.
• Married couples with no children or older children; average household size is 2.85.
• 91% owner occupied; 66% mortgaged (Index 160).
• Primarily single-family homes, with a median value of $362,900 (Index 161).
• Low vacancy rate at 3.8%.

SOCIOECONOMIC TRAITS
• Education: 50.6% college graduates; 77.6% with some college education.
• Low unemployment at 3.5% (Index 65); higher labor force participation rate at 67.9% (Index 109) with 

proportionately more 2-worker households at 62.2%, (Index 120).
• Well-connected consumers that appreciate technology and make liberal use of it for everything from 

shopping and banking to staying current and communicating.
• Informed shoppers that do their research prior to purchasing and focus on quality.

LifeMode Group: Affluent Estates
Savvy Suburbanites1D

US Households: 3,664,200
Average Household Size: 2.85

Median Age: 45.1
Median Household Income: $108,700
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 45.1   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 36.2   US: 64.0
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The index compares the average 
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Residents prefer late model, family-oriented vehicles: SUVs, minivans, and station wagons.

• Gardening and home remodeling are priorities, usually DIY. Riding mowers and 
 power tools are popular, although they also hire contractors for the heavy lifting. 

• There is extensive use of housekeeping and personal care services.

• Foodies: They like to cook and prefer natural or organic products.

• These investors are financially active, using a number of resources for informed investing.  
 They are not afraid of debt; many households carry first and second mortgages, plus 
 home equity credit lines. 

• Physically fit, residents actively pursue a number of sports, from skiing to golf, and 
 invest heavily in sports gear and exercise equipment.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status, 
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size 
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Affluent Estates 

Savvy Suburbanites1D

HOUSING
Median home value is displayed for markets that are primarily 
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family

Median Value:
$362,900
US Median: $207,300
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LifeMode Group: Affluent Estates
Savvy Suburbanites1D

Market Profile
• Residents prefer late model, family-oriented vehicles: SUVs, minivans, and station wagons.
• Gardening and home remodeling are priorities, usually DIY. Riding mowers and power tools are 

popular, although they also hire contractors for the heavy lifting.
• There is extensive use of housekeeping and personal care services.
• Foodies: They like to cook and prefer natural or organic products.
• These investors are financially active, using a number of resources for informed investing. They are not 

afraid of debt; many households carry first and second mortgages, plus home equity credit lines.
• Physically fit, residents actively pursue a number of sports, from skiing to golf, and invest heavily in 

sports gear and exercise equipment.
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LifeMode Group: Affluent Estates 

Savvy Suburbanites1D
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Chart	Title

Series2 Series1

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 45.1   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 36.2   US: 64.0

Hispanic*

Multiple

Other

Asian and
Pac. Islander

American
Indian

Black

White

$140,000

$120,000

$100,000

$80,000

$60,000

$40,000

$20,000

0

           100,000    200,000        400,000    400,000        700,000    600,0          1,000,000

*Hispanic Can Be of Any Race.

0                20%            40%             60%             80%

0        $100K     $200K     $300K     $400K     $500K    $600K+

0        $100K     $200K     $300K     $400K     $500K    $600K+
US Average. US Median.

M
ed

ia
n 

E
ar

ni
ng

s

Workers (Age 16+)0              50             100            150            200            250            300            350

159

152

162

152

161

163

194

176

168

OCCUPATION BY EARNINGS
The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s 
American Community Survey.
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WHO ARE WE?
The Green Acres lifestyle features country living and self-reliance. They are avid do-it-yourselfers, 
maintaining and remodeling their homes, with all the necessary power tools to accomplish the jobs. 
Gardening, especially growing vegetables, is also a priority, again with the right tools, tillers, tractors, and 
riding mowers. Outdoor living also features a variety of sports: hunting and fishing, motorcycling, hiking 
and camping, and even golf. Self-described conservatives, residents of Green Acres remain pessimistic 
about the near future yet are heavily invested in it.

OUR NEIGHBORHOOD
• Rural enclaves in metropolitan areas, primarily (not exclusively) older homes with acreage; new housing 

growth in the past 15 years.
• Single-family, owner-occupied housing, with a median value of $235,500.
• An older market, primarily married couples, most with no children.

SOCIOECONOMIC TRAITS
• Education: More than 60% are college educated.
• Unemployment is low at 3.8% (Index 70); labor force participation rate is high at 66.8% (Index 107).
• Income is derived not only from wages and salaries but also from self-employment (more than 13% of 

households), investments (27% of households), and increasingly, from retirement.
• They are cautious consumers with a focus on quality and durability.
• Comfortable with technology, more as a tool than a trend: banking or paying bills online is convenient; 

but the Internet is not viewed as entertainment.
• Economic outlook is professed as pessimistic, but consumers are comfortable with debt, primarily as 

home and auto loans, and investments.

LifeMode Group: Cozy Country Living
Green Acres6A

US Households: 3,923,400
Average Household Size: 2.70

Median Age: 43.9
Median Household Income: $76,800
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Series2 Series1

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AGE BY SEX (Esri data)

Median Age: 43.9   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 26.0   US: 64.0
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AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

LifeMode Group: Cozy Country Living
Green Acres6A

TAPESTRY
SEGMENTATION

TM

esri.com/tapestry

LifeMode Group: Cozy Country Living 

Green Acres6A

85+
80–84
75–79
70–74
65–69
60–64
55–59
50–54
45–49
40–44
35–39
30–34
25–29
20–24
15–19
10–14

5–9
<5

8%                     4%                        0                        4%                      8%

Male Female

Median Household Income

Median Net Worth

$56,100

$93,300

$76,800

$267,700

$0 $100,000 $200,000 $300,000 $400,000 $500,000 $600,000

Esri	Median	HH	Income

Esri	Median	Net	Worth

Series2 Series1

$56,100

$93,300

$76,800

$267,700

$0 $100,000 $200,000 $300,000 $400,000 $500,000 $600,000

Esri	Median	HH	Income

Esri	Median	Net	Worth

Series2 Series1

Housing

Food

Apparel & Services

Transportation

Health Care

Entertainment &
Recreation

Education

Pensions &
Social Security

Other

0.0%0.5%1.0%1.5%2.0%2.5%3.0%3.5%4.0%4.5%5.0%

Male	Age	0-4

Male	Age	5-9

Male	Age	10-14

Male	Age	15-19

Male	Age	20-24

Male	Age	25-29

Male	Age	30-34

Male	Age	35-39

Male	Age	40-44

Male	Age	45-49

Male	Age	50-54

Male	Age	55-59

Male	Age	60-64

Male	Age	65-69

Male	Age	70-74

Male	Age	75-79

Male	Age	80-84

Male	Age	85+

Age	by	Sex	- Male

Series2 Series1

0.0% 0.5% 1.0% 1.5% 2.0% 2.5% 3.0% 3.5% 4.0% 4.5% 5.0%

Female	Age	0-4

Female	Age	5-9

Female	Age	10-14

Female	Age	15-19

Female	Age	20-24

Female	Age	25-29

Female	Age	30-34

Female	Age	35-39

Female	Age	40-44

Female	Age	45-49

Female	Age	50-54

Female	Age	55-59

Female	Age	60-64

Female	Age	65-69

Female	Age	70-74

Female	Age	75-79

Female	Age	80-84

Female	Age	85+

Chart	Title

Series2 Series1

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AGE BY SEX (Esri data)

Median Age: 43.9   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).
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AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.
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or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.
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      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).
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AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.
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The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AGE BY SEX (Esri data)
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RACE AND ETHNICITY (Esri data)
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shows the likelihood that two persons, chosen at random from the 
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AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AVERAGE HOUSEHOLD 
BUDGET INDEX
The index compares the average 
amount spent in this market’s household 
budgets for housing, food, apparel, etc., 
to the average amount spent by all US 
households. An index of 100 is average. 
An index of 120 shows that average 
spending by consumers in this market is 
20 percent above the national average. 
Consumer expenditures are estimated by 
Esri.
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Purchasing choices reflect Green Acres’ residents country life, including a variety of 
 vehicles from trucks and SUVs to ATVs and motorcycles, preferably late model.

• Homeowners favor DIY home improvement projects and gardening.

• Media of choice are provided by satellite service, radio, and television, also with 
 an emphasis on country and home and garden.

• Green Acres residents pursue physical fitness vigorously, from working out on 
 home exercise equipment to playing a variety of sports.

• Residents are active in their communities and a variety of social organizations, from   
 charitable to veterans’ clubs.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status, 
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size 
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Cozy Country Living 

Green Acres6A

HOUSING
Median home value is displayed for markets that are primarily 
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family

Median Value:
$235,500
US Median: $207,300
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LifeMode Group: Cozy Country Living
Green Acres6A

Market Profile
• Purchasing choices reflect Green Acres’ residents country life, including a variety of vehicles from trucks 

and SUVs to ATVs and motorcycles, preferably late model.
• Homeowners favor DIY home improvement projects and gardening.
• Media of choice are provided by satellite service, radio, and television, also with an emphasis on 

country and home and garden.
• Green Acres residents pursue physical fitness vigorously, from working out on home exercise 

equipment to playing a variety of sports.
• Residents are active in their communities and a variety of social organizations, from charitable to 

veterans’ clubs.
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LifeMode Group: Cozy Country Living 

Green Acres6A
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Series2 Series1

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AGE BY SEX (Esri data)

Median Age: 43.9   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 26.0   US: 64.0
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AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

OCCUPATION BY EARNINGS
The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s 
American Community Survey.
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WHO ARE WE?
Professional Pride consumers are well-educated career professionals that have prospered through the 
Great Recession. To maintain their upscale suburban lifestyles, these goal oriented couples work, often 
commuting far and working long hours. However, their schedules are fine-tuned to meet the needs of 
their school age children. They are financially savvy; they invest wisely and benefit from interest and 
dividend income. So far, these established families have accumulated an average of 1.6 million dollars in 
net worth, and their annual household income runs at more than twice the US level. They take pride in 
their newer homes and spend valuable time and energy upgrading. Their homes are furnished with the 
latest in home trends, including finished basements equipped with home gyms and in-home theaters.

OUR NEIGHBORHOOD
• Typically owner occupied (Index 146), single-family homes are in newer neighbor hoods: 67% of units 

were built in the last 20 years.
• Neighborhoods are primarily located in the suburban periphery of large metropolitan areas.
• Most households own three or more vehicles; long commutes are the norm. 
• Homes are valued at more than twice the US median home value, although three out of four 

homeowners have mortgages to pay off.
• Families are mostly married couples (almost 80% of households), and nearly half of these families have 

kids. Their average household size, 3.13, reflects the presence of children.

SOCIOECONOMIC TRAITS
• Professional Pride consumers are highly qualified in the science, technology, law, or finance fields; 

they’ve worked hard to build their professional reputation or their start-up businesses.
• These consumers are willing to risk their accumulated wealth in the stock market.
• They have a preferred financial institution, regularly read financial news, and use the Internet for 

banking transactions.
• These residents are goal oriented and strive for lifelong earning and learning.
• Life here is well organized; routine is a key ingredient to daily life.

LifeMode Group: Affluent Estates
Professional Pride1B

US Households: 1,982,300
Average Household Size: 3.13

Median Age: 40.8
Median Household Income: $138,100



14800.851.0962    |    INFO@THERETAILCOACH.NET    |    THERETAILCOACH.NET    |     AUSTIN, TEXAS  •  TUPELO, MISSISSIPPI

TAPESTRY
SEGMENTATION

TM

esri.com/tapestry

LifeMode Group: Affluent Estates 
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Series2 Series1

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 40.8   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 44.5   US: 64.0
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Series2 Series1

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 40.8   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 44.5   US: 64.0
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 40.8   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 44.5   US: 64.0
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 40.8   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 44.5   US: 64.0
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BUDGET INDEX
The index compares the average 
amount spent in this market’s household 
budgets for housing, food, apparel, etc., 
to the average amount spent by all US 
households. An index of 100 is average. 
An index of 120 shows that average 
spending by consumers in this market is 
20 percent above the national average. 
Consumer expenditures are estimated by 
Esri.
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• These frequent travelers take several domestic trips a year, preferring to book their 
 plane tickets, accommodations, and rental cars via the Internet.

• Residents take pride in their picture-perfect homes, which they continually upgrade. They  
 shop at Home Depot and Bed Bath & Beyond to tackle the smaller home improvement  
 and remodeling tasks but contract out the larger projects. 

• To keep up with their busy households, they hire housekeepers or professional cleaners. 

• Residents are prepared for the ups and downs in life; they maintain life insurance; homeowners  
 and auto insurance; as well as medical, vision, dental, and prescription insurance through work. 
 They are actively investing for the future; they hold 401(k) and IRA retirement plans, plus securities.

• Consumers spend on credit but have the disposable income to avoid a balance on their  
 credit cards. They spend heavily on Internet shopping; Amazon.com is a favorite website.

• Consumers find time in their busy schedules for themselves. They work out in their home gyms,  
 owning at least a treadmill, an elliptical, or weightlifting equipment. They also visit the salon  
 and spa regularly.

• All family members are avid readers; they read on their smartphones, tablets, and  
 e-readers but also read hard copies of epicurean, home service, and sports magazines.

• Residents, both young and old, are tech savvy; they not only own the latest and greatest in  
 tablets, smartphones, and laptops but actually use the features each has to offer.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status, 
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size 
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Affluent Estates 

Professional Pride1B

HOUSING
Median home value is displayed for markets that are primarily 
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family

Median Value:
$433,400
US Median: $207,300
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LifeMode Group: Affluent Estates
Professional Pride1B

Market Profile
• These frequent travelers take several domestic trips a year, preferring to book their plane tickets, 

accommodations, and rental cars via the Internet.
• Residents take pride in their picture-perfect homes, which they continually upgrade. They shop at 

Home Depot and Bed Bath & Beyond to tackle the smaller home improvement and remodeling tasks 
but contract out the larger projects.

• To keep up with their busy households, they hire housekeepers or professional cleaners.
• Residents are prepared for the ups and downs in life; they maintain life insurance; homeowners and 

auto insurance; as well as medical, vision, dental, and prescription insurance through work. They are 
actively investing for the future; they hold 401(k) and IRA retirement plans, plus securities.

• Consumers spend on credit but have the disposable income to avoid a balance on their credit cards. 
They spend heavily on Internet shopping; Amazon.com is a favorite website.

• Consumers find time in their busy schedules for themselves. They work out in their home gyms, owning 
at least a treadmill, an elliptical, or weightlifting equipment. They also visit the salon and spa regularly.

• All family members are avid readers; they read on their smartphones, tablets, and e-readers but also 
read hard copies of epicurean, home service, and sports magazines.

• Residents, both young and old, are tech savvy; they not only own the latest and greatest in tablets, 
smartphones, and laptops but actually use the features each has to offer.
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LifeMode Group: Affluent Estates 

Professional Pride1B
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Series2 Series1

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 40.8   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 44.5   US: 64.0
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OCCUPATION BY EARNINGS
The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s 
American Community Survey.



16800.851.0962    |    INFO@THERETAILCOACH.NET    |    THERETAILCOACH.NET    |     AUSTIN, TEXAS  •  TUPELO, MISSISSIPPI

WHO ARE WE?
Soccer Moms is an affluent, family-oriented market with a country flavor. Residents are partial to new 
housing away from the bustle of the city but close enough to commute to professional job centers. Life in 
this suburban wilderness offsets the hectic pace of two working parents with growing children. They favor 
time-saving devices, like banking online or housekeeping services, and family-oriented pursuits.

OUR NEIGHBORHOOD
• Soccer Moms residents prefer the suburban periphery of metropolitan areas.
• Predominantly single family, homes are in newer neighborhoods, 34% built in the 1990s (Index 236), 

31% built since 2000.
• Owner-occupied homes have high rate of mortgages at 68% (Index 164), and low rate vacancy at 4%.
• Median home value is $257,400.
• Most households are married couples with children; average household size is 2.97.
• Most households have 2 or 3 vehicles; long travel time to work including a disproportionate number 

commuting from a different county (Index 132).

SOCIOECONOMIC TRAITS
• Education: 40.5% college graduates; more than 72% with some college education.
• Low unemployment at 3.8%; high labor force participation rate at 71%; 2 out of 3 households include 

2+ workers (Index 124).
• Connected, with a host of wireless devices from iPods to tablets—anything that enables convenience, 

like banking, paying bills, or even shopping online.
• Well insured and invested in a range of funds, from savings accounts or bonds to stocks.
• Carry a higher level of debt, including first (Index 149) and second mortgages (Index 154) and auto 

loans (Index 149).

LifeMode Group: Family Landscapes
Soccer Moms4A

US Households: 3,541,300
Average Household Size: 2.97

Median Age: 37.0
Median Household Income: $90,500
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Chart	Title

Series2 Series1

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 37.0   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 50.8   US: 64.0
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LifeMode Group: Family Landscapes 

Soccer Moms4A
LifeMode Group: Family Landscapes
Soccer Moms4A
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Series2 Series1

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 37.0   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 50.8   US: 64.0
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 37.0   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 50.8   US: 64.0
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 37.0   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 50.8   US: 64.0
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AVERAGE HOUSEHOLD 
BUDGET INDEX
The index compares the average 
amount spent in this market’s household 
budgets for housing, food, apparel, etc., 
to the average amount spent by all US 
households. An index of 100 is average. 
An index of 120 shows that average 
spending by consumers in this market is 
20 percent above the national average. 
Consumer expenditures are estimated by 
Esri.
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Most households own at least 2 vehicles; the most popular types are minivans and SUVs.

• Family-oriented purchases and activities dominate, like 4+ televisions (Index 154), movie  
 purchases or rentals, children’s apparel and toys, and visits to theme parks or zoos.

• Outdoor activities and sports are characteristic of life in the suburban periphery. They 
 attend sporting events, as well as participate in them like bicycling, jogging, 
 golfing, and boating.

• Home maintenance services are frequently contracted, but these families also like their  
 gardens and own the tools for minor upkeep, like lawn mowers, trimmers, and blowers.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status, 
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size 
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Family Landscapes 

Soccer Moms4A

HOUSING
Median home value is displayed for markets that are primarily 
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family

Median Value:
$257,400
US Median: $207,300
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LifeMode Group: Family Landscapes
Soccer Moms4A

Market Profile
• Most households own at least 2 vehicles; the most popular types are minivans and SUVs.
• Family-oriented purchases and activities dominate, like 4+ televisions (Index 154), movie purchases or 

rentals, children’s apparel and toys, and visits to theme parks or zoos.
• Outdoor activities and sports are characteristic of life in the suburban periphery. They attend sporting 

events, as well as participate in them like bicycling, jogging, golfing, and boating.
• Home maintenance services are frequently contracted, but these families also like their gardens and 

own the tools for minor upkeep, like lawn mowers, trimmers, and blowers.
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 37.0   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 50.8   US: 64.0
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OCCUPATION BY EARNINGS
The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s 
American Community Survey.
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WHO ARE WE?
Up and Coming Families is a market in transition—residents are younger and more mobile and ethnically 
diverse than the previous generation. They are ambitious, working hard to get ahead, and willing to take 
some risks to achieve their goals. The recession has impacted their financial well-being, but they are 
optimistic. Their homes are new; their families are young. And this is one of the fastest-growing markets 
in the country.

OUR NEIGHBORHOOD
• New suburban periphery: new families in new housing subdivisions.
• Building began in the housing boom of the 2000s and continues in this fast-growing market.
• Single-family homes with a median value of $194,400 and a lower vacancy rate.
• The price of affordable housing: longer commute times (Index 217).

SOCIOECONOMIC TRAITS
• Education: 67% have some college education or degree(s).
• Hard-working labor force with a participation rate of 71% (Index 114) and low unemployment at 4.6% 

(Index 84).
• Most households (61%) have 2 or more workers.
• Careful shoppers, aware of prices, willing to shop around for the best deals and open to influence by 

others’ opinions.
• Seek the latest and best in technology.
• Young families still feathering the nest and establishing their style.

LifeMode Group: Ethnic Enclaves
Up and Coming Families7A

US Households: 2,901,200
Average Household Size: 3.12

Median Age: 31.4
Median Household Income: $72,000
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 31.4   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 73.9   US: 64.0
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LifeMode Group: Ethnic Enclaves
Up and Coming Families7A
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 31.4   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 73.9   US: 64.0
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 31.4   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 73.9   US: 64.0
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 31.4   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 73.9   US: 64.0
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AVERAGE HOUSEHOLD 
BUDGET INDEX
The index compares the average 
amount spent in this market’s household 
budgets for housing, food, apparel, etc., 
to the average amount spent by all US 
households. An index of 100 is average. 
An index of 120 shows that average 
spending by consumers in this market is 
20 percent above the national average. 
Consumer expenditures are estimated by 
Esri.
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Rely on the Internet for entertainment, information, shopping, and banking.

• Prefer imported SUVs or compact cars, late models.

• Carry debt from credit card balances to student loans and mortgages, but also 
 maintain retirement plans and make charitable contributions.

• Busy with work and family; use home and landscaping services to save time.

• Find leisure in family activities, movies at home, trips to theme parks or the zoo, 
 and sports; from golfing, weight lifting, to taking a jog or run.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status, 
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size 
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Ethnic Enclaves 

Up and Coming Families7A

HOUSING
Median home value is displayed for markets that are primarily 
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family

Median Value:
$194,400
US Median: $207,300
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LifeMode Group: Ethnic Enclaves
Up and Coming Families7A

Market Profile
• Rely on the Internet for entertainment, information, shopping, and banking.
• Prefer imported SUVs or compact cars, late models.
• Carry debt from credit card balances to student loans and mortgages, but also maintain retirement 

plans and make charitable contributions.
• Busy with work and family; use home and landscaping services to save time.
• Find leisure in family activities, movies at home, trips to theme parks or the zoo, and sports; from 

golfing, weight lifting, to taking a jog or run.
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 31.4   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 73.9   US: 64.0
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OCCUPATION BY EARNINGS
The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s 
American Community Survey.
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The observations, conclusions and recommendations contained in this study are solely those of The Retail 
Coach, LLC and should not be construed to represent the opinions of others, including its clients, or any 
other entity prior to such entity’s express approval of this study. 

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 
change of terms and/or conditions. 

Sources used in completing this study include: infoUSA™, Applied Geographic Solutions, Environics 
Analytics, ESRI, U.S. Census Bureau, Economy.com, Placer.AI, Spatial Insights Inc., Urban Land Institute, 
CensusViewer.com, International Council of Shopping Centers, and/or U.S. Bureau of Labor and Statistics. 
To better represent current data, where applicable, portions of estimated actual sales may be calculated 
using an average sales per square foot model. Mapping data is provided by Google, Nielsen, ESRI and/or 
Microsoft Corporation.

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 
change of terms and/or conditions.
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Retail Market Profile
Willow Park, Texas

Population
2010 39,449

2020 51,937

2025 56,696

Income
Average HH $146,728

Median HH $107,610

Per Capita $52,006

Age
0 - 9 Years 12.27%

10 - 17 Years 11.68%

18 - 24 Years 9.09%

25 - 34 Years 10.71%

35 - 44 Years 11.01%

45 - 54 Years 14.06%

55 - 64 Years 15.33%

65 and Older 15.85%

Median Age 40.88

Average Age 39.68

Race Distribution (%)
White 89.57%

Black/African American 2.57%

American Indian/Alaskan 0.65%

Asian 1.38%

Native Hawaiian/Islander 0.09%

Other Race 3.60%

Two or More Races 2.15%

Hispanic 12.51%

Educational Attainment (%)
Graduate or Professional 
Degree 13.6%

Bachelors Degree 27.3%

Associate Degree 9.5%

Some College 22.9%

High School Graduate (GED) 20.3%

Some High School, No 
Degree 4.2%

Less than 9th Grade 2.2%

Primary Retail Trade Area
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Willow Park, Texas
Area Retail

Location Map
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WILLOW PARK, TEXAS
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City of Willow Park
Bryan Grimes, TCMA 
City Administrator

516 Ranch House Road
Willow Park, Texas 76087

Phone   817.441.7108
bgrimes@willowpark.org
www.willowpark.org

Contact Information
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About The Retail Coach
The Retail Coach is a national retail recruitment and development firm that combines strategy, 
technology, and creative expertise to develop and deliver high-impact retail recruitment and development 
plans to local governments, chambers of commerce, economic development organizations and private 
developers.

Through its unique Retail360® Process, The Retail Coach offers a dynamic system of products and 
services that better enable communities to maximize their retail development potential.

Retail360® Process
Providing more than simple data reports of psychographic and demographic trends, The Retail Coach 
goes well beyond other retail consulting and market research firms’ offerings by combining current 
national and statewide demographics and trend data with real-world, “on-the-ground” information 
gathered through extensive visits to our clients’ communities. Every community is different, and there 
is no “one size fits all” retail recruitment solution. Compiling the gathered data into client-tailored 
information packets that are uniquely designed for, and targeted to, specific retailers and restaurants 
who meet the community’s needs help assure our clients that they are receiving the latest and best 
information for targeted retail recruitment efforts — all with personal service and coaching guidance that 
continues beyond the initial project scope and timeline.

Our Retail360® Process assures that communities get timely, accurate and relevant information.
Translating that data into the information that retailers need and seek assures our clients even better 
possibilities for tremendous retail growth and success.
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BUSINESS DESCRIPTION TOTAL ESTABLISHMENTS TOTAL EMPLOYEES EMPLOYEES PER ESTABLISHMENT 

Grand Total 238 1,495 6

11: Agriculture, Forestry, Fishing and Hunting 1 1 1
111: Crop Production 0 0 0
112: Animal Production and Aquaculture 1 1 1
113: Forestry and Logging 0 0 0

114: Fishing, Hunting and Trapping 0 0 0

115: Support Activities for Agriculture and 
Forestry 0 0 0

21: Mining, Quarrying, and Oil and Gas 
Extraction 1 4 4

211: Oil and Gas Extraction 0 0 0
212: Mining (except Oil and Gas) 1 4 4
213: Support Activities for Mining 0 0 0

22: Utilities 0 0 0
221: Utilities 0 0 0

23: Construction 13 42 3
236: Construction of Buildings 7 23 3
237: Heavy and Civil Engineering Construction 2 8 4
238: Specialty Trade Contractors 4 11 3

31: Manufacturing 1 15 15
311: Food Manufacturing 1 15 15
312: Beverage and Tobacco Product 
Manufacturing 0 0 0

313: Textile Mills 0 0 0
314: Textile Product Mills 0 0 0
315: Apparel Manufacturing 0 0 0
316: Leather and Allied Product 
Manufacturing 0 0 0

32: Manufacturing 0 0 0
321: Wood Product Manufacturing 0 0 0
322: Paper Manufacturing 0 0 0
323: Printing and Related Support Activities 0 0 0
324: Petroleum and Coal Products 
Manufacturing 0 0 0

325: Chemical Manufacturing 0 0 0
326: Plastics and Rubber Products 
Manufacturing 0 0 0

327: Nonmetallic Mineral Product 
Manufacturing 0 0 0

Community • Workplace Population
Willow Park, Texas
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BUSINESS DESCRIPTION TOTAL ESTABLISHMENTS TOTAL EMPLOYEES EMPLOYEES PER ESTABLISHMENT 
33: Manufacturing 1 3 3
331: Primary Metal Manufacturing 0 0 0
332: Fabricated Metal Product Manufacturing 0 0 0
333: Machinery Manufacturing 0 0 0
334: Computer and Electronic Product 
Manufacturing 0 0 0

335: Electrical Equipment, Appliance, and 
Component Manufacturing 0 0 0

336: Transportation Equipment Manufacturing 0 0 0
337: Furniture and Related Product 
Manufacturing 0 0 0

339: Miscellaneous Manufacturing 1 3 3

42: Wholesale Trade 2 9 5
423: Merchant Wholesalers, Durable Goods 2 9 5
424: Merchant Wholesalers, Nondurable 
Goods 0 0 0

425: Wholesale Electronic Markets and Agents 
and Brokers 0 0 0

44: Retail Trade 19 168 9
441: Motor Vehicle and Parts Dealers 4 14 4
442: Furniture and Home Furnishings Stores 0 0 0
443: Electronics and Appliance Stores 0 0 0
444: Building Material and Garden Equipment 
and Supplies Dealers 4 22 6

445: Food and Beverage Stores 2 93 47
446: Health and Personal Care Stores 1 7 7
447: Gasoline Stations 6 29 5
448: Clothing and Clothing Accessories Stores 2 3 2

45: Retail Trade 3 28 9
451: Sporting Goods, Hobby, Musical 
Instrument, and Book Stores 0 0 0

452: General Merchandise Stores 1 5 5
453: Miscellaneous Store Retailers 1 1 1
454: Nonstore Retailers 1 22 22

48: Transportation and Warehousing 3 15 5
481: Air Transportation 0 0 0
482: Rail Transportation 0 0 0
483: Water Transportation 0 0 0
484: Truck Transportation 2 6 3
485: Transit and Ground Passenger 
Transportation 0 0 0

486: Pipeline Transportation 0 0 0
487: Scenic and Sightseeing Transportation 1 9 9
488: Support Activities for Transportation 0 0 0

49: Transportation and Warehousing 0 0 0
491: Postal Service 0 0 0
492: Couriers and Messengers 0 0 0
493: Warehousing and Storage 0 0 0

Community • Workplace Population
Willow Park, Texas
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BUSINESS DESCRIPTION TOTAL ESTABLISHMENTS TOTAL EMPLOYEES EMPLOYEES PER ESTABLISHMENT 
51: Information 2 6 3
511: Publishing Industries (except Internet) 0 0 0
512: Motion Picture and Sound Recording 
Industries 0 0 0

515: Broadcasting (except Internet) 1 4 4
517: Telecommunications 0 0 0
518: Data Processing, Hosting, and Related 
Services 0 0 0

519: Other Information Services 1 2 2

52: Finance and Insurance 31 90 3
521: Monetary Authorities-Central Bank 0 0 0
522: Credit Intermediation and Related 
Activities 15 49 3

523: Securities, Commodity Contracts, and 
Other Financial Investments and Related 
Activities

4 10 3

524: Insurance Carriers and Related Activities 12 31 3
525: Funds, Trusts, and Other Financial 
Vehicles 0 0 0

53: Real Estate and Rental and Leasing 8 31 4
531: Real Estate 6 31 5
532: Rental and Leasing Services 2 0 0
533: Lessors of Nonfinancial Intangible 
Assets (except Copyrighted Works) 0 0 0

54: Professional, Scientific, and Technical 
Services 20 95 5

541: Professional, Scientific, and Technical 
Services 20 95 5

55: Management of Companies and 
Enterprises 1 4 4

551: Management of Companies and 
Enterprises 1 4 4

56: Administrative and Support and Waste 
Management and Remediation Services 1 3 3

561: Administrative and Support Services 1 3 3
562: Waste Management and Remediation 
Services 0 0 0

61: Educational Services 6 161 27
611: Educational Services 6 161 27

62: Health Care and Social Assistance 63 290 5
621: Ambulatory Health Care Services 58 238 4
622: Hospitals 0 0 0
623: Nursing and Residential Care Facilities 0 0 0
624: Social Assistance 5 52 10

71: Arts, Entertainment, and Recreation 4 36 9
711: Performing Arts, Spectator Sports, and 
Related Industries 0 0 0

712: Museums, Historical Sites, and Similar 
Institutions 1 5 5

713: Amusement, Gambling, and Recreation 
Industries 3 31 10

Community • Workplace Population
Willow Park, Texas
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BUSINESS DESCRIPTION TOTAL ESTABLISHMENTS TOTAL EMPLOYEES EMPLOYEES PER ESTABLISHMENT 
72: Accommodation and Food Services 16 288 18
721: Accommodation 0 0 0

722: Food Services and Drinking Places 16 288 18

81: Other Services (except Public 
Administration) 23 134 6

811: Repair and Maintenance 6 53 9
812: Personal and Laundry Services 8 30 4
813: Religious, Grantmaking, Civic, 
Professional, and Similar Organizations 9 51 6

92: Public Administration 6 72 12
921: Executive, Legislative, and Other General 
Government Support 2 29 15

922: Justice, Public Order, and Safety 
Activities 2 34 17

923: Administration of Human Resource 
Programs 0 0 0

924: Administration of Environmental Quality 
Programs 0 0 0

925: Administration of Housing Programs, 
Urban Planning, and Community Development 0 0 0

926: Administration of Economic Programs 2 9 5
927: Space Research and Technology 0 0 0
928: National Security and International 
Affairs 0 0 0

99: Unassigned 13 0 0
999: Unassigned 13 0 0

Community • Workplace Population
Willow Park, Texas



The observations, conclusions and recommendations contained in this study are solely those of The Retail 
Coach, LLC and should not be construed to represent the opinions of others, including its clients, or any 
other entity prior to such entity’s express approval of this study. 

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 
change of terms and/or conditions. 

Sources used in completing this study include: infoUSA™, Applied Geographic Solutions, Environics 
Analytics, ESRI, U.S. Census Bureau, Economy.com, Placer.AI, Spatial Insights Inc., Urban Land Institute, 
CensusViewer.com, International Council of Shopping Centers, and/or U.S. Bureau of Labor and Statistics. 
To better represent current data, where applicable, portions of estimated actual sales may be calculated 
using an average sales per square foot model. Mapping data is provided by Google, Nielsen, ESRI and/or 
Microsoft Corporation.

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 
change of terms and/or conditions.
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Executive Summary 
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1.1 General Background 
 

The State of Texas defines impact fees as “a charge or assessment imposed by a political subdivision 

against new development in order to generate revenue for funding or recouping the costs of capital 

improvements or facility expansions necessitated by and attributable to the new development” and has 

rules in place regarding municipal impact fees. “Local Government Code/Title 12. Planning and 

Development/Subtitle C. Planning and Development Provisions Applying to More than One type of Local 

Government/Chapter 395. Financing Capital improvements Required by New Development in 

Municipalities, Counties, and Certain Other Local Governments” governs how a municipality can create 

and maintain impact fees. A copy of these regulations is included in Appendix A.  

 

Texas State rules mandate that an impact fee analysis is required before impact fees are set. Section 395  

also requires that the analysis be updated, at a minimum, every five years with respect to land use  

assumptions and capital improvement plans (CIPs). 

 

This purpose of this study is to explain the methodology used to analyze and create stormwater impact 

fees for the City of Willow Park. All requirements of the Texas Local Government Code Section 395, for 

the establishment of stormwater impact fees, have been satisfied by this study. 

 

The statutory authority for impact fees, was established by the Texas Legislature in 1987. These state 

laws provide for the means to allow municipalities to lessen the impact that growth has on their existing  

systems and to allow a viable way to place some of the burden of this growth on future new 

development.  

The following is a summary of the key regulations and components of a municipal impact fee system, 

under the current Chapter 395 regulations.  

• The time period that the impact fee and land use assumptions must be updated is a minimum of 

5 years. 

• The impact fee must be based on capital improvements necessary for growth during a specific 

time period; typically, no longer than 10 years. 

• A public hearing is required to discuss land use assumptions and capital improvements. 

• A public hearing is required to discuss any adoption of impact fees. 



City of Willow Park, Texas  2020 Stormwater Impact Fee Study 

 

1508 Santa Fe, Suite 203 – Weatherford, Texas 76086  Page 6  516 Ranch House Rd – Willow Park, Texas 76087 
www.jacobmartin.com – (817)594-9880  www.willowpark.org – (817)441-7108  

• A 50% credit is applied to the total cost of growth per service unit during the 10-year time 

period to account for revenue generated by sales for the service provider. The 50% credit is the 

maximum allowable fee that can be collected from new development unless the service 

provider performs a credit analysis to determine if a higher than 50% credit is applicable. 

 

Impact fees can be used to pay for: 

• Construction contract price 

• Surveying and Engineering fees 

• Land and easement acquisition costs 

• Fees paid to the consultant preparing or updating the CIP 

• Projected interest charges and other finance costs for facilities expansions identified in the CIP 

 

Impact fees cannot be used to pay for: 

• Construction, acquisition or expansion of public facilities or assets other than capital 

improvements or facility expansions identified in the CIP 

• Repair, operation, or maintenance of existing or new capital improvements or facility 

expansions 

• Upgrading, updating, expanding, or replacing existing capital improvements to serve existing 

development in order to meet stricter regulatory standards 

• Upgrading, updating, expanding, or replacing existing capital improvements to provide better 

service to existing developments 

• Administrative and operating costs 

• Principal payments and interest or other finance charges on bonds or other indebtedness, 

except as allowed above 

 

The impact fee analysis prepared follows the general set of procedures in Subchapter B of Chapter 395, 

Authorization of Impact Fee. The impact fee analysis involves determining the utilization of existing and 

proposed projects, as defined by the capital improvements plan, required to serve new development 

over a reasonable time period, not to exceed 10 years.  
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Section 2 
Land Use Assumptions 
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2.1 Purpose 
 

Chapter 395 of the Texas Local Government Code describes the process by which cities in Texas must 

formulate the development of impact fees. To assist the City of Willow Park in determining the need and 

timing of capital improvements to serve future development, a reasonable estimation of future growth is 

required. 

For the purposes of determining an impact fee structure, growth and development projections were 

formulated based on assumptions pertaining to the type, location, quantity, and timing of various future 

land uses in the community. The purpose of this section of the study is to establish and document the 

methodology used for preparing the growth and land use assumptions for the City of Willow Park. These 

land use assumptions, which include population projections, will become the basis for the preparation of 

impact fees for the stormwater capital improvement plans for the City of Willow Park. 

 

2.2 Elements of the Land Use Assumptions 
 

This section contains: 

A. Explanation of the general methodology used to prepare the land use assumptions. 

B. Historical data analysis. 

C. Base year data – Information on population and land use for the City of Willow Park, 

December 2019. 

D. Future 10-Year data - Information on population and land use for the City of Willow Park 

in the year 2029. 

E. Land use – Maps of current and future land use for the City of Willow Park. 

 

2.3 Methodology 

 
The land use assumptions and future growth projections take into account several factors influencing 

development patterns, including: 

• Type, density and quantity of existing development 

• Existing zoning patterns 

• Current growth trends 
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•  Location and configuration of vacant land 

• Availability of land for residential growth 

The data used to compile these land use assumptions was obtained from the City of Willow Park. The 10-

year growth projections were calculated based upon reasonable growth rates using past absorption 

rates and development proposals known or approved by the City, as well as population projection 

data. Using the growth assumptions and capital improvements needed to support growth, it is 

possible to develop an impact fee structure that fairly allocates improvement costs to growth areas in 

relationship to their impact on the entire infrastructure system. 

 

2.4 Base Data (Year 2019) 
 

In any evaluation and projection of future land use patterns, a documentation of existing conditions is 

essential. Existing land use patterns for the City of Willow Park were provided by the City staff. This 

information will serve as a basis for future growth. Appendix B contains the existing land use plan for the 

City of Willow Park. Table 2 below represents a summary of existing land use assumptions for the City, as 

taken from the comprehensive plan. 

 

Table 2: Current Land Use and Population Data 

Land Use 
Within City Limits 

Acreage Population 

Residential 1,729 5,855 

Non-

Residential 
1,072 - 

 

2.5 Growth Assumptions 
 

Growth assumptions were characterized and based on population to arrive at a reasonable growth rate. 

The following assumptions have been made as a basis from which a 10-year projection can be made. 

A. Future land uses were developed by reviewing historical and current development patterns and 

input from the City of Willow Park staff on new and proposed developments. 
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B. Land use assumptions are based on the adopted zoning regulations and current market trends. 

The land use assumptions were reviewed by Jacob and Martin and the City. 

2.6 10-Year Projections (Year 2029) 
 

The projected 10-year population was developed using projection data from the Texas Water 

Development Board and the land use assumptions provided by the City. The projection is shown in Table 

3 and was based on the comprehensive plan and the following criteria: 

• Future land uses will occur as identified on the Future Land Use Plan, as shown in Appendix C. 

• The City will be able to finance the necessary improvements to accommodate growth. 

• Population densities will be similar to existing development. 

 

Table 3: Projected Land Use and Population Data 

Land Use 
Within City Limits 

Acreage Population 

Residential 5,092 7,954 

Non-

Residential 
2,099 - 

 

2.7 Land Use Summary 
 

The following is a bulleted summary of the land use assumptions for this study: 

• The 2019 estimated population of the City of Willow Park is 5,855. 

• The current, existing non-residential, acreage is approximately 1,702 acres. 

• The 2029 population projection for the City of Willow Park is 7,984. 

• The projected 2029 non-residential acreage is approximately 2,099 acres. 

• Buildout will occur beyond the year 2029. 
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Section 3 
Stormwater Impact Fee Analysis 
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3.1 Stormwater Impact Fee Analysis 
 

Stormwater impact fees are based on the capital costs a city incurs to provide the stormwater collection 

system to serve development in the next 10 years and the service units added during that same time 

period. The impact fee analysis for the stormwater system is based on existing and future capital 

improvements plans already budgeted for, as well as proposed capital improvement plans developed in 

this report. 

 

3.2 Stormwater Demand 
 

Unlike traditional utilities, stormwater is not a demand-based utility. The stormwater usage is estimated 

primarily on land use. However, in the absence of historical data, the number of stormwater “meters” is 

estimated by the amount of meters in the water system, since it is the highest used utility provided by the 

City.  

 

3.3 Populations 
 

Table 4 below shows the population projections for the City of Willow Park and for Parker County. One 

can assume that as population increases the amount of pervious area within the City will decrease, due 

to new development. The table shows that in the next 50 years the City is expected to experience a 69% 

increase in population, approximately 1.4% per year.  

 
Table 4: Population Projections 
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This stormwater system population, as well as land use, was used to establish stormwater flows, which 

are used to size proposed system improvements. 

 

3.4 Stormwater Capital Improvements 
 

Proposed stormwater system projects were developed as part of the master drainage plan prepared in 

2019. These projects, less the ones that have been completed, have been tabulated below. 

A summary of the costs for each of the projects, required for the 10-year growth period used in the impact 

fee analysis for the stormwater system, are shown Table 5. 

The 2019 percent utilization, used in Table 5, is relative to the pipe diameter and population. The 2029 

percent utilization, used in Table 5, is relative to the 10-year population and future pipe diameter. The 

growth rate, for the 2019-2029 time period, is impact eligible through growth for drainage infrastructure. 

The cost per linear foot information that was provided in the cost allocation tables and was developed 

using current project pricing, for the North Central Texas area. In addition to the base cost information, 

5% was added for mobilization, 20% was added for contingencies, and 25% was added for engineering, 

surveying and construction inspection fees. 

The 2019 percent utilization is the portion of a project's capacity required to serve existing development 

and is not included in the impact fee analysis. The 2029 percent utilization is the portion of the project's 

capacity that will be required to serve the City of Willow Park in 2029. The 2019-2029 percent utilization 

is the portion of the project's capacity required to serve development from 2019 to 2029. The portion of 

a project's total cost that is used to serve development projected to occur from 2019 through 2029 is 

calculated as the total actual cost multiplied by the 2019 to 2029 percent utilization. Only this portion of 

the cost is used in the impact fee analysis. A map of the proposed 10-year stormwater projects is located 

Appendix D. 
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Table 5: Cost Allocation for Proposed Capital Improvements 

            Percent Utilization  
CIP 
# Location Structure 

Existing 
Size (in) 

Length 
(ft) 

Upsize 
to/Add CIP ($/LF) 

Extended 
Piping Cost Pavement (SY) 

Pavement 
($/SY) 

Extended 
Pavement Cost Total Est. Cost 2019 2029 2019-2029 Impact Fee Eligible 

1 White Settlement Rd 22.1 3-24" 30 
8'x15' 
RCB  $ 2,500.00   $    82,500.00  60.00  $       75.00   $      4,500.00   $      217,500.00  5% 98% 93%  $      202,275.00  

2 Emsley Dr U-16 24" 35 7'x7'  $     900.00   $    34,650.00  50.00  $       75.00   $      3,750.00   $        96,000.00  24% 73% 49%  $        47,040.00  

3 El Chico Trl 6.42 2-48" 40 48"  $     350.00   $    15,400.00  30.00  $       75.00   $      2,250.00   $        44,125.00  28% 93% 65%  $        28,681.25  

4 Surrey Ln 6.21 2-48" 40 36"  $     250.00   $    11,000.00  20.00  $       75.00   $      1,500.00   $        31,250.00  33% 93% 60%  $        18,750.00  

5 Scenic Trl 5.34 2-55" 55 6'x6'  $     750.00   $    45,375.00  55.00  $       75.00   $      4,125.00   $      123,750.00  39% 93% 54%  $        66,825.00  

6 Ranch House Rd 19.33 66" 55 36"  $     250.00   $    15,125.00  30.00  $       75.00   $      2,250.00   $        43,437.50  28% 53% 25%  $        10,859.38  

7 Sam Bass & Pleasant Ridge Culvert and Channel Improvements  $      275,000.00  33% 93% 60%  $      165,000.00  

8 133 Sam Bass Rd 36" RCP and Channel Improvements  $        30,000.00  48% 58% 10%  $          3,000.00  

9 I-20 and Chuckwagon Trl Channel Improvements  $      130,000.00  28% 73% 45%  $        58,500.00  

10 Valley Ct and El Chico Trl Channel Improvements  $      500,000.00  24% 100% 76%  $      380,000.00  

11 Castlemount Culvert and Channel Improvements  $      100,000.00  28% 64% 36%  $        36,000.00  

12 Vista Dr Culvert and Channel Improvements  $      200,000.00  30% 63% 33%  $        66,000.00  

13 Live Oak Culvert and Channel Improvements  $        80,000.00  29% 64% 35%  $        28,000.00  

14 Cedar Elm Dr 19.12 12" 25 24"  $     180.00   $      4,950.00  15.00  $       75.00   $      1,125.00   $        15,187.50  30% 63% 33%  $          5,011.88  

15 Stagecoach Trl 6.56 12" 20 24"  $     180.00   $      3,960.00  10.00  $       75.00   $          750.00   $        11,775.00  27% 93% 66%  $          7,771.50  

16 Chaparral Ct 6.100 12" 20 24"  $     180.00   $      3,960.00  10.00  $       75.00   $          750.00   $        11,775.00  29% 93% 64%  $          7,536.00  

17 Willow Park Dr 6.5 12" 50 18"  $     150.00   $      8,250.00  25.00  $       75.00   $      1,875.00   $        25,312.50  38% 53% 15%  $          3,796.88  

18 Appaloosa/Tumbleweed 5.81 12" 35 24"  $     180.00   $      6,930.00  16.00  $       75.00   $      1,200.00   $        20,325.00  30% 93% 63%  $        12,804.75  

19 Live Oak Ct 5.64 12" 35 30"  $     200.00   $      7,700.00  20.00  $       75.00   $      1,500.00   $        23,000.00  24% 54% 30%  $          6,900.00  

20 Cook Rd 21.2 12" 30 30"  $     200.00   $      6,600.00  20.00  $       75.00   $      1,500.00   $        20,250.00  26% 58% 32%  $          6,480.00  

21 Cook Rd 21.3 18" 30 30"  $     200.00   $      6,600.00  20.00  $       75.00   $      1,500.00   $        20,250.00  28% 58% 30%  $          6,075.00  

22 Ranch House/Canyon Ct 5.3 12" 40 30"  $     200.00   $      8,800.00  25.00  $       75.00   $      1,875.00   $        26,687.50  25% 93% 68%  $        18,147.50  

23 Cook Rd 21.12 15" 35 18"  $     150.00   $      5,775.00  16.00  $       75.00   $      1,200.00   $        17,437.50  29% 50% 21%  $          3,661.88  

24 Crown Rd 19.19 15" 35 18"  $     150.00   $      5,775.00  16.00  $       75.00   $      1,200.00   $        17,437.50  28% 83% 55%  $          9,590.63  

25 Post Oak Ct 19.27 15" 20 24"  $     180.00   $      3,960.00  10.00  $       75.00   $          750.00   $        11,775.00  29% 84% 55%  $          6,476.25  

26 Fox Hunt Trl 6.108 15" 45 24"  $     180.00   $      8,910.00  20.00  $       75.00   $      1,500.00   $        26,025.00  27% 93% 66%  $        17,176.50  

27 Live Oak Rd 20.56 15" 40 24"  $     180.00   $      7,920.00  20.00  $       75.00   $      1,500.00   $        23,550.00  25% 58% 33%  $          7,771.50  

28 Queensway Rd 10.40 15" 40 24"  $     180.00   $      7,920.00  20.00  $       75.00   $      1,500.00   $        23,550.00  9% 33% 24%  $          5,652.00  

29 Royal View Dr 10.36 15" 40 36"  $     250.00   $    11,000.00  25.00  $       75.00   $      1,875.00   $        32,187.50  10% 34% 24%  $          7,725.00  

30 Clearfork Cir 12.114 15" 25 24"  $     180.00   $      4,950.00  12.00  $       75.00   $          900.00   $        14,625.00  30% 54% 24%  $          3,510.00  

31 Squaw Creek Rd 17.39 15" 45 24"  $     180.00   $      8,910.00  20.00  $       75.00   $      1,500.00   $        26,025.00  20% 73% 53%  $        13,793.25  

32 Queensway Rd 16.21 15" 40 24"  $     180.00   $      7,920.00  20.00  $       75.00   $      1,500.00   $        23,550.00  60% 72% 12%  $          2,826.00  

33 Regent Row 15.110 15" 40 36"  $     250.00   $    11,000.00  25.00  $       75.00   $      1,875.00   $        32,187.50  50% 68% 18%  $          5,793.75  

34 Queensway Rd 10.41 15" 40 24"  $     180.00   $      7,920.00  18.00  $       75.00   $      1,350.00   $        23,175.00  10% 48% 38%  $          8,806.50  

35 Kings Gate/Royal View 10.37 15" 40 42"  $     300.00   $    13,200.00  35.00  $       75.00   $      2,625.00   $        39,562.50  9% 49% 40%  $        15,825.00  

36 Queensway Rd 10.49 15" 40 24"  $     180.00   $      7,920.00  20.00  $       75.00   $      1,500.00   $        23,550.00  11% 48% 37%  $          8,713.50  
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CIP 
# Location Structure 

Existing 
Size (in) 

Length 
(ft) 

Upsize 
to/Add CIP ($/LF) 

Extended 
Piping Cost Pavement (SY) 

Pavement 
($/SY) 

Extended 
Pavement Cost Total Est. Cost 2019 2029 2019-2029 Impact Fee Eligible 

37 Vista Dr 21.30 18" 35 24"  $     180.00   $      6,930.00  20.00  $       75.00   $      1,500.00   $        21,075.00  28% 73% 45%  $          9,483.75  

38 Vista Dr 20.29 18" 40 24"  $     180.00   $      7,920.00  20.00  $       75.00   $      1,500.00   $        23,550.00  29% 74% 45%  $        10,597.50  

39 Nichols Rd 20.7 18" 30 30"  $     200.00   $      6,600.00  18.00  $       75.00   $      1,350.00   $        19,875.00  30% 73% 43%  $          8,546.25  

40 Cook Rd 20.44 18" 35 24"  $     180.00   $      6,930.00  18.00  $       75.00   $      1,350.00   $        20,700.00  30% 74% 44%  $          9,108.00  

41 Buena Vista Dr 20.60 18" 40 24"  $     180.00   $      7,920.00  20.00  $       75.00   $      1,500.00   $        23,550.00  29% 73% 44%  $        10,362.00  

42 Squaw Creek Rd 13.21 18" 35 36"  $     250.00   $      9,625.00  22.00  $       75.00   $      1,650.00   $        28,187.50  27% 53% 26%  $          7,328.75  

43 Jeri Ridge 6.14 18" 45 24"  $     180.00   $      8,910.00  20.00  $       75.00   $      1,500.00   $        26,025.00  28% 93% 65%  $        16,916.25  

44 Russell Rd 12.19 18" 35 24"  $     180.00   $      6,930.00  20.00  $       75.00   $      1,500.00   $        21,075.00  36% 83% 47%  $          9,905.25  

45 Cook Ct 19.35 18" 25 36"  $     250.00   $      6,875.00  15.00  $       75.00   $      1,125.00   $        20,000.00  30% 73% 43%  $          8,600.00  

46 Kings Gate Rd 10.22 18" 40 24"  $     180.00   $      7,920.00  20.00  $       75.00   $      1,500.00   $        23,550.00  39% 53% 14%  $          3,297.00  

47 Peach Dr U-28 18" 35 24"  $     180.00   $      6,930.00  21.00  $       75.00   $      1,575.00   $        21,262.50  32% 78% 46%  $          9,780.75  

48 Misty Meadow Dr 12.140 2-18" 35 24"  $     180.00   $      6,930.00  21.00  $       75.00   $      1,575.00   $        21,262.50  35% 79% 44%  $          9,355.50  

49 Bluff View Dr 15.5 18" 35 24"  $     180.00   $      6,930.00  18.00  $       75.00   $      1,350.00   $        20,700.00  33% 84% 51%  $        10,557.00  

50 Willow Crest Dr 14.45 18" 35 24"  $     180.00   $      6,930.00  20.00  $       75.00   $      1,500.00   $        21,075.00  28% 83% 55%  $        11,591.25  

51 Fairway Dr 14.16 18" 35 24"  $     180.00   $      6,930.00  20.00  $       75.00   $      1,500.00   $        21,075.00  14% 90% 76%  $        16,017.00  

52 Stagecoach/Willow Park Dr 6.64 18" 35 30"  $     200.00   $      7,700.00  20.00  $       75.00   $      1,500.00   $        23,000.00  24% 94% 70%  $        16,100.00  

53 Ranch House Rd 19.2 18" 25 24"  $     180.00   $      4,950.00  15.00  $       75.00   $      1,125.00   $        15,187.50  5% 83% 78%  $        11,846.25  

54 Crown Rd 21.25 24" 35 36"  $     250.00   $      9,625.00  25.00  $       75.00   $      1,875.00   $        28,750.00  5% 84% 79%  $        22,712.50  

55 Vista Dr 21.59 24" 35 42"  $     300.00   $    11,550.00  25.00  $       75.00   $      1,875.00   $        33,562.50  24% 74% 50%  $        16,781.25  

56 Stagecoach/Chaparral Ct 6.69 24" 15 36"  $     250.00   $      4,125.00  12.00  $       75.00   $          900.00   $        12,562.50  20% 88% 68%  $          8,542.50  

57 Surrey Ct 5.106 24" 45 36"  $     250.00   $    12,375.00  25.00  $       75.00   $      1,875.00   $        35,625.00  25% 68% 43%  $        15,318.75  

58 Stagecoach/Pitchfork Trl 7.28 24" 45 36"  $     250.00   $    12,375.00  25.00  $       75.00   $      1,875.00   $        35,625.00  37% 73% 36%  $        12,825.00  

59 Ranch House/Bankhead 4.10 2-24" 55 42"  $     300.00   $    18,150.00  40.00  $       75.00   $      3,000.00   $        52,875.00  25% 100% 75%  $        39,656.25  

60 White Settlement Rd 22.7 24" 35 36"  $     250.00   $      9,625.00  22.00  $       75.00   $      1,650.00   $        28,187.50  5% 98% 93%  $        26,214.38  

61 Pitchfork Trl 7.8 24" 30 36"  $     250.00   $      8,250.00  18.00  $       75.00   $      1,350.00   $        24,000.00  40% 74% 34%  $          8,160.00  

62 Crown Ln 11.13 24" 20 42"  $     300.00   $      6,600.00  15.00  $       75.00   $      1,125.00   $        19,312.50  15% 73% 58%  $        11,201.25  

63 Willow Crest Dr 14.59 24" 40 30"  $     200.00   $      8,800.00  25.00  $       75.00   $      1,875.00   $        26,687.50  29% 88% 59%  $        15,745.63  

64 Live Oak/Crown Rd 20.56 30" 60 48"  $     350.00   $    23,100.00  50.00  $       75.00   $      3,750.00   $        67,125.00  24% 84% 60%  $        40,275.00  

65 Fairway Dr 14.93 30" 35 36"  $     250.00   $      9,625.00  20.00  $       75.00   $      1,500.00   $        27,812.50  35% 54% 19%  $          5,284.38  

66 Saddle Trl 9.6 30" 45 42"  $     300.00   $    14,850.00  35.00  $       75.00   $      2,625.00   $        43,687.50  39% 83% 44%  $        19,222.50  

67 Squaw Creek Rd U-9 36" 35 42"  $     300.00   $    11,550.00  32.00  $       75.00   $      2,400.00   $        34,875.00  15% 63% 48%  $        16,740.00  

68 Squaw Creek/Royal View Dr 13.18 36" 45 42"  $     300.00   $    14,850.00  35.00  $       75.00   $      2,625.00   $        43,687.50  24% 58% 34%  $        14,853.75  

69 Squaw Creek Rd U-11 None 35 30"  $     200.00   $      7,700.00  22.00  $       75.00   $      1,650.00   $        23,375.00  30% 50% 20%  $          4,675.00  

70 Stormwater Fee Studies    $        40,000.00    100% 100%  $        40,000.00  

                

           TOTAL   $  3,329,162.50      $  1,800,376.50  
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3.5 Service Accounts 
 

The maximum impact fee may not exceed the amount determined by dividing the cost of capital 

improvements required by the total number of service accounts attributed to new development during 

the impact fee eligibility period. 

For the purposes of the stormwater impact fee analysis, a stormwater service account is defined as a 

service equivalent to a water connection for a single-family residence. 

The service associated with public, commercial, and industrial connections is converted into service 

accounts based upon the capacity of the water meter used to provide service. The number of service 

accounts required to represent each meter size is based on the current water impact fees. 

 

Table 6: Service Account Equivalency Table 

Meter Size Service Account Equivalents 

5/8” 1.00 

3/4" 1.50 

1” 2.50 

1.5” 5.00 

2” 8.00 

3” 16.00 

4” 25.00 

6” 49.75 
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The water and trash service accounts for 2019 and the projected service accounts for 2029 are shown in 

Table 7.  

 

Table 7: Projected Water Service Accounts for 2019-2029 

Meter 
Size 

Water 
Service 

Acct 
Equivalents 

Total 
Accounts 

Equivalent 
Meters 
(2019) 

Equivalent 
Meters 
(2029) 

2029-2019 
Equivalent 

Meters 

5/8” 1 2,013 2,013 2,763 750 

3/4" 1.5 21 32 105 74 

1” 2.5 53 133 147 15 

1.5” 5 21 105 120 15 

2” 8 37 296 337 41 

3” 16 8 128 146 18 

4” 25 5 125 142 17 

6" 49.75 4 199 227 28 

Totals 2,162 3,030 3,987 957 

Trash Accounts 125 125 140 15 

Total Equivalent Accounts 972 

 

 

For stormwater projections, the total account values are based on water and trash account data from 

April 2020. The 2029 equivalent meter values are based on a 10-year period of growth, as mentioned in 

the population projection section of the report. 
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Section 4 
Conclusion and Recommendations 
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4.1 Impact Fee Calculations 
 

The maximum impact fee that can be levied is equal to the projected capital cost required to serve 10-

year development divided by the projected 10-year growth in stormwater service accounts. 

The total projected costs include the projected capital improvement costs to serve the 10-year 

development, the projected finance cost for the capital improvements, and the consultant cost for 

preparing and updating the capital improvements plan. 

 

The costs for stormwater include the following: 

• Total Stormwater Capital Improvement Costs (all costs): $3,329,000 

• Total Eligible Stormwater Costs (new development eligible): $1,800,376 

• Total Stormwater Impact Fee Credit (50%): $900,188 

The total eligible cost associated with the existing and proposed stormwater system improvements to 

meet projected growth over the next ten years is $1,800,376. The increase in the number of service units 

due to growth over the next ten years is projected as 972 stormwater service accounts. 

Maximum Stormwater Impact Fee = (Total Eligible Costs – Credit) / (10-Year Growth in Service 
Accounts) 
With Credit 
    = ($1,800,376- $900,188) / (972 Water Service Accounts) 
 
    = $926 per Stormwater Service Account Equivalent 
 

$926 is the recommended base Stormwater Impact Fee for the City of Willow Park. 
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Appendix A 
Texas Municipal Code Governing Impact Fees 
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Appendix B 
Existing Land Use Plan 
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Appendix C 
Future Land Use Plan 
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Appendix D 
Proposed Capital Improvements 
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CITY COUNCIL AGENDA ITEM BRIEFING SHEET 
 
 

Council Date: 
July 28, 2020 

Department: 
Communications and Marketing 

Presented By: 
Rose Kertok 

AGENDA ITEM: Discussion: Update on new CivicPlus website. 
 

 
 

BACKGROUND: 
 
Council approved the development of a new website in December 2019.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

STAFF/BOARD/COMMISSION RECOMMENDATION: No action required 
 

EXHIBITS:  
 

ADDITIONAL INFO: FINANCIAL INFO: 
Cost $ none 

Source of 
Funding 

$ 
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